
UNITED ARTISTS 

TIME BOOK 
REVIEW 

By all means see that your 

newspaper and magazine book re¬ 

viewers get a copy of one of the 

volumes on Barnum, the Covici- 
Friede and Crosset Gr Dunlap edi¬ 
tions, if at all possible. 

Their reviews of the book will 

be enthusiastic ones, to be sure, 

and they should be timed with the 

opening of the feature. This may 
start the editorial writers going to 

bat on Barnum’s theories and de¬ 
pendence on newspaper publicity 
for his success. 

And you can’t value too highly 
the power of the press. 



Jenny Lind, whose magic voice thrilled two 

continents, is one of the big characters in the 
story and picture. Moreover, as presented by 

Virginia Bruce, she is destined to become a 
voice favorably talked about. A public audition 
might be staged in a tie-up with some r^fco 

station or concert hall, perhaps as a spe^l 
roadhouse feature, in which the girl with the 

most beautiful singing voice is discovered. Who 

is Paducah’s modern Jenny Lind? Good enter¬ 
tainment and effective ballyhoo for the picture, 

may be derived from the search for her and 

the try-outs. 

-—------- 

lldmiUeclly .... 
THE BEST DRESSED MAN ON THE SCREEN 

Wallace 

sarnukA 

Balloons, the little things that grow into bigger things in the hands of hundreds 
of playfully alert youngsters, carrying their message on street and to homes, may be 

had already printed on “The Mighty Barnum.” The star and title are already lettered 
on each balloon, the eight inch type, and if you desire theatre name and date added, 

this can be had for $1.25 per thousand added. Order direct from THE OAK RUBBER 

COMPANY, Ravenna, Ohio. Remit 25 per cent of cost with order, balance C.O.D. 
Prices, with star and title imprint: 500—$8.00; 1000—$15.00; 3000_$14.75 per 
M; 5000—$14.50 per M; 10000 or more—$14.00 per M. 

BARRELED DEBATERS 
SPOT BALLYHOO 

Barnum once got plenty of curiosity perked up by having 
brick masons carry single bricks and interchange them as if 
there was some importance attached to each brick. 

You can adapt this to an outdoor barrel ballyhoo by having 

three men each carrying a big barrel. These men can stop at 
corners and intersections or other places packed with pedes¬ 
trians and engage in a brief controversy about the placing of 

the barrels. The man to set the first barrel down disagrees about 

moving it, contending that is the place it must stand. After 
yielding to one of the others, the barrels are placed in y«ir 
proper sequence, spelling out, one word to a barrel, “®E 

MIGHTY BARNUM,” and perhaps below smaller the theatre 
credits. 

Then they move on to another spot to repeat the argument 
and display. 

KREmENTZ 
CORRECT EVE 

display. 

Krementz Cr Company, New¬ 

ark, New Jersey, makers and 

distributors of correct evening 

jewelry, dress sets, watch bands, 

collar and tie holders, cuff links 

and bill clips, are boosting their 

sales in a tie-up that plays up 

Menjou as a style leader with 

credits to the picture. Here is a 

sample of their advertising as 

used in the better magazines. 

Local dealers have been told to 

stress Krementz products as 

much as possible. With your 

co-operation this means window 

and special ads. The Krementz 

line is known everywhere cred¬ 

itably. You might even take a 

Beery or Menjou poster, coat it 

over with real shirt and suit 

fabric and set in the proper spots some of the Krementz items for unusu; 

Krementz will provide dealers with blow-ups of this layout on request. 

LOCAL AUDITIONS^ 
FOR NEW LIND 
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Bigger than the biggest show on earth! Beery has 

made triumphs out of ordinary roles; think what 

he’ll do in the first picture bigger than the star 

himself! 

“The Mighty Barnum” ... for MIGHTY grosses 

. . for MIGHTY entertainment! Looking over the 

- ^scasonal releases, there isn’t a picture to compare 

with it . . . and if there is opposition of any kind, 

tjiis story of a showman, by showmen, for show¬ 

men, will punch big holes in it! 

Here s your chance to be another Barnum, to 

show the way to big returns, to deliver something 

the public is crying for . . . and a national Barnum 

Centennial to make it easy! Here’s your broadside 

o^ ammunition . . . publicize, advertise, exploit 

it to the limit. 
•w- 

The RAVE-views are too big, too numerous, to 

repeat in this book; write your own ticket . . . 

“The Mighty Barnum” is the mightiest showman 

h/ j^of a decade! 

SNIPING GIANT 
FOOTSTEPS 

TIME BOOK 
REVIEW 

Special announcements through the microphones or megaphones at wrest¬ 
ling and boxing matches, will be effective, as the sporting element is sure to 
take “Barnum” to their hearts in a big way. 

A special “toast” in beverages can be coined by the alert bar-master of 
any hotel or tavern, naming it “The Barnum.” The byline could be, “Try our 
new BARNUM, it’s a MIGHTY potent rejuvenator!” 

Where sniping stencil copy on sidewalks 

and walls, and boarded in sections of con¬ 

struction work is not a heinous crime, you 

can perk up curiosity with a set of stencils, 

one with copy and the other representing 

some strange footprint. 

Use red paint or black for the footprint 

of some huge clawed animal or elephant 

foot. Then over it in white stencil your 

copy: “Big tracks to a big show. See Be- 

he-noth in The Mighty Barnum. Rivoli.” 

SANDWICH 
MEN 0-K 

It’s an active era for sand¬ 

wich men, and you can acquire 

enough of them so that each 

can carry a large letter from 

your title. At intervals at van¬ 

tage points they can line up 

in the right sequence to spell 

out your copy big. Little num¬ 

bers that won’t be noticeable 

can help them get the swing 

of the right order until Frank 

gets used to standing on the 

left of Joe, and so forth. 

SPORTING 
CROWDS 
SPECIAL 

By all means see that your 

newspaper and magazine book re¬ 

viewers get a copy of one of the 

volumes on Barnum, the Covici- 
Friede and Grosset Gr Dunlap edi¬ 
tions, if at all possible. 

Their reviews of the book will 
be enthusiastic ones, to be sure, 

and they should be timed with the 
opening of the feature. This may 

start the editorial writers going to 

bat on Barnum’s theories and de¬ 
pendence on newspaper publicity 
for his success. 

And you can’t value too highly 
the power of the press. 

JUMBO TICKETS 
AND PASSES 

Here’s a novelty ticket in two sizes. The big 

one, printed on paper stock is 12" x 24"—biggest 

ticket ever printed on biggest show on earth! 
You can use it as it is, perhaps offering guest 

admissions to any who can bring it down to your 

theatre from some distant neighborhood distribu- 

WALLACE 

BEERY 
“THE MIGHTY BARNUM’ 

DECEMBER 22nd »o 28th fr 
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mi 
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non, UNFOLDED. This will attract attention. Just 

as good as a straight throwaway or tie-up. Prices, 
with imprint of theatre name and play date: 250 

—$3.50; 500—$5.50; 1000—$9.50; 5000— 

$9 00 per M. 
This form also can be had in 3" x 6" colored 

card stock, simulating the SEASON PASS, with 

the “biggest ticket” copy changed to “don’t let 

the SEASON PASS without seeing . . .” Prices, 
iprinted, are: 1000—$3.00; 5000—$2.50 per 

M; 10000—$2.25 Der M. 
Order direct from ECONOMY NOVELTY & 

PRINTING COMPANY, 239 West 39th Street, 
New York City. Remittance with order or will be 

sent C.O.D. 

Copyright 1934, United Artists Corporatioi 



OLDEN TICKETS 
GOOD EXHIBIT 

For their value in display purposes, 
and for the publicity and reproduction 

some of the rare specimens may com¬ 
mand in the papers, you can reciprocate 

the courtesy of a treasured old-time pass 
for admissions to “The Mighty Barnum.’’ 

Somebody in your city has stubs o<i 

copies of tickets to a Jenny Lind concert, 
a facsimile of an old Barnum poster, 
ducat or circular, a rare photo, a bit TSt"- 

metal, wood or canvas souvenir. 
Make their antiquity count by offering 

some award for the most ancient trinket 
brought forth, and loaned to the theatre 

for display in the lobby or a window. 

GOBIGONBOOK 
WINDOW SHO^V 

For the first time an actual screen 

scenario, with all the color of studio in¬ 

side direction and description, has been^^^. 

prepared in book form for the public. 
Here it is, a de luxe edition of the 

Fowler-Meredyth story, published by 

Covici-Friede, Inc., 386 Fourth Avenue, 
New York City. It is a knockout, any¬ 

body reading it will agree. It is a book 

that should be sold in advance of the 
picture’s run if possible—it will further, 
stimulate desire to see unreeled a stof^^ 

so exciting and amusing. 
Also published with special jacket 

crediting Beery and your attraction is the i 

Crosset & Dunlap edition of "The Mighty j 
Barnum”. Crosset & Dunlap headquar¬ 

ters are at 1140 Broadway, New York 

City. It is profusely illustrated as is the 

Covici-Friede edition. 
With these two great flashes for 

reader interest, you ought to command 
the “A-l” spot in every book wj£) ow 
in town. Novelty bookmarks, too, can be 

conveniently made up of many of the ad 

and publicity mats. 
If you want a quality job at a quan¬ 

tity job quickly done, write or wire 
Economy Novelty and Printing Company, 

239 West 39th Street. 
Your book windows should include 

stills, poster cutouts, lobby cards, and 

perhaps a compact local oddity or two 
which you can promote by advertising 

or with a newspaper publicity stunt. 
All book contacts for Canadian ^c- 

hibitors are handled by George J. McLeofcf^ 

Ltd., 266-268 King Street West, Toron¬ 

to, Ontario. >* j' 

e beautiful layout of Beery and Virginia Bruce above, 
mbined wash and pen technique, is available in Four- 

Column Mat No. 12—.20; Cut .80 

STILT WALKER COPY 

If there is a stilt-walker in your locale, this well 

known form of ballyhoo can be used for “Barnum. The 

copy bannered on him can read: “Bigger oddities than 

this were discovered by Barnum; but you’ll never dis¬ 
cover a bigger show anywhere than THE MIGHTY 
BARNUM, starting Saturday at the Lyric Theatre. A 

plug hat and frock coat will make him look bigger, and 

will be better than clown attire. 

Above is the unique cover on the Covici-Friede 
book. It is distinctively colored, and is one of 

the most interesting volumes ever penned. 



STAR PLAQUEFOR 
REPEATED USE 

Barnum himself was the master of ballyhoo. 

The arrival of “The Mighty Barnum” ought to 

be your invitation to become a second 

“Barnum!” 
Atmosphere of this period, rather than the 

circus angle, should be utilized for ballyhoo. 

Try to get away from the clown idea, clowns 
rigged up so that big hands appear to be feet 

on which bannered men walk. An elephant 

with copy painted on, or an elephant calci- 
mined white would be all right if it could be 

managed, with a zoo or local John Robinson 

co-operating. 
Almost every old car barn has a horse-car 

that can be rehabilitated for street ballyhoo, 
perhaps with a tie-up with the car company. 

If there is none, one can be constructed of 
timber, metal reinforcements, and matboard. 

Ample room for such Copy as you may prefer 
on this type of ballyhoo, and with a special 

running gear and horses to draw it, it need not 

confine its course to car tracks alone. Also a 
good possibility for a tie-up with modern buses; 

“In Barnum’s day, you rode on this contrap¬ 
tion and liked it; today you have the modern 

luxury of travel comfort in a Blue Goose bus!” 
Sedate men in beavers, plug hats and frock 

coats, with girls in crinoline, also can go about 

the streets with copy on bannered cards or 

£ huge parasols. “Lovers looked like this in 
Barnum’s day; see the romantic side of the 

great Barnum’s life in The Mighty Barnum at 
iftfhe Rivoli.” 

Special redlight parades also make good bal¬ 
lyhoo. Old-time fire wagons, pumpers or 

steamers, too. 

SPECIAL YARN FOR 
ALERT PAPERS 

A special newspaper serialization has 
been prepared on “The Mighty Barnum.’’ 
It abounds in impressive moments and 
crisp dialogue. Designed to be presented 
in five installments over that many days, 
it can be offered in any such other ar¬ 
rangement as the editor prefers. Art and 
a two-column heading is included in the 
mat with the copy. It is FREE; ask for it 
from the Home Office, United Artists 
Corporation, 729 Seventh Avenue, New 
York City. Send clippings or tear sheets 
of its publication to the Home Office to 
facilitate a check of papers and maga¬ 
zines, and to help protect the copyright 
purpose in each territory. Illustrated 
below. 

CMightv 
BARMUM 

from the screen play by Gene Fowler 
and Bess Meredith . . . starring < 

Wallace Beery 

wrong investing in this naturally colored life¬ 

like star head plaque. It is so beautifully shaded 
that it has an almost cameo-like illusion of 

depth, and it fits in banner, hanger, or frame 

Adaptation of any style. See the excellent line 
of star-head plaques in color on United Artists’ 

releases, and find a place for at least two of 

these portrait discs. Can be used over and over, 

glossed over to withstand moisture and warp¬ 
ing. They are 25" in diameter, and cost $3.75 

each, at your exchange. 

BALLYHOO BEST 
WITHOUT CIRCUS 

Beery roles come regularly, and they are reg¬ 

ularly big roles. Not all have been as big as 
“Barnum,” nor will be, but you can’t go 

OLD SONGS AND SCENES 
GOOD RADIO STUFF 

A special radio script has been prepared on “The Mighty 

Barnum,” in which some of the highlights of the master show¬ 

man’s career are interspersed with selling copy and old-time 

musical atmosphere. Get it from your exchange or the Home 

Office. 

In addition, the material available in the famous radio com¬ 

mentator series will prove valuable for broadcasts. 

There are other things you can do on the air to exploit this 

picture. One is to have a special radio review by old-timers, 

who can each narrate briefly in their own way, an experience 

they can recall of a day “When Barnum Came to Town.” The 

songs of olden days can be interspersed with these talks. 

Put on an old-time song review. Have an instrumental unit, 

or piano, or records run off the chorus from several venerable 

songs. Listeners-in get coupons from the theatre or newspaper 

and fill in the ten, twelve or twenty titles of the songs, or as 

many as they can name, with awards for the most complete or 

correct list. 

Here are some old numbers to stimulate your imagination: 

Annie Laurie, Auld Lang Syne, Ben Bolt, Bring Back My Bonnie 

to Me, Cornin’ Thru the Rye, Do They Miss Me at Home, 

Columbia the Gem of the Ocean, Just a Bird in a Gilded Cage, 

Home Sweet Home, I Dreamt I Dwelt in Marble Halls, In 

the Gloaming, John Anderson My Jo, Little Annie Rooney, 

Maryland My Maryland, My Pretty Li I’ Gal, Alexander’s Rag¬ 

time Band, Oh Susanna, See-Saw Margery Daw, Tra-ra-ra 

Boom-de-ay, Swing Low Sweet Chariot, The Girl I Left Behind 

Me, The Shade of the Old Apple Tree, Tenting Tonight, Just 

Because She Made Those Goo-Goo Eyes, Please Go Way and 

Let Me Sleep, The Little Brown Jug, The Old Oaken Bucket, 

Yankee Doodle, Hot Time in Old Town. 

IfffrfTPWft 



9i BIGGEST SHOWMAN NAME ON EARTH 

GRAND FOR 
CHARITY 

Children of orphanages, charity 

wards, people who are under¬ 
privileged or crippled in institu¬ 

tions can be guests at a special 
screening of “The Mighty Bar- 
num.” Let a paper sponsor the 

party, promote transportation in a 
tie-up with a bus company, the 
street railway, ask for private car 

owners to lend their autos and 

services. The picture is just the 

type to make their lives happy, and 
there is no measuring the advan¬ 

tage to be gained by both the pub¬ 

licity and goodwill. 

Another of the popular art-and- 

story layouts prized by papers every¬ 

where for their novelty and newsy 

brevity, is this four-column feature 

on “Barnum”. 

You ought to have no trouble at 

all getting the editor to spot this for 

you. 

Four-Column Mat No. 17 

—.20; Cut .80 

MIGHTY—FINE WORD 
FOR MERCHANTS 

The “MIGHTY” from the title will click in windows 
and special ads with radio contacts. Poster cutouts of 

Barnum and stills for display purposes, and stills or mats 
for special ads will let Barnum, the showman, work for 
showman radio firms. Here is how Beery can point out 

the “mighty” advantages of one of the new RCA 

Victor models. 

“Believe It or Not,” by Ripley; 

“Strange As It May Seem,” by Hix; and 

many other combination cartoon and 

strange facts layouts have established a 

distinct newspaper style. It has proven 

so popular with readers that almost 

every large paper has it in one form or 

another. 

The idea has been copied here with a 

lead-off of oddities, and a plug for “The 

Mighty Barnum”. The white space at 

the upper right corner is made purposely 

to take “local copy”. You may know, or 

of the local press gentry will know, 

some strange fact or facts with a home¬ 

town background. Dig this oddity up 

and let the paper set it in the mortise 

spot. This will add to its local power 

and make the layout look like an original 

by each paper using it. It will appear 

thus a bit differently with each paper 

using it. 

Three-Column Mat No. 18 

—.15; Cut .60 

LAVE GA 
See Wallace Beery tw 
that MIGHTYforvbjstot&uctofK' 

'<TU MIGHTY BARNUM'1 

STORY WITH SCENES IN 
FOLDED STREAMER 

Here’s a real novelty accordion folder that opens up to a 

six inch streamer about three feet long, with sixteen frames 
telling the story, and graphically illustrated with scenes from 

production. 
An ideal throwaway for circulation in mailboxes, or to com¬ 

bine with heralds handed out to patrons during the run of 

previous attractions to acquaint them with the big one coming. 
One entire page blank for imprint makes it easy for you to 

share the cost and space with co-operating merchants, with 

their distribution facilities added to your own. As the pic¬ 

torial serialization idea used in this is similarly adapted to a 
newspage feature, it can be offered by the paper as an original 

copy of the press feature to be sent to any reader asking for it. 
Start early to get full advantage of advance circulation; or¬ 

der direct from PACE PRESS, 207 West 25th Street, New - 

York City. Remittance with order, or C.O.D., prices are: 1 to 

5 thousand—$5.50 per M; 6 to 10 thousand—5.00 per M; 

11 to 25 thousand—4.75 per M; over 25 thousand—4.50 w 

per M. 
If you desire Pace Press to imprint your copy, the added 

charge is $1.00 for composition and 1.50 per M for the run. 

M 



fkoM. GREATEST SHOW IN PICTURES! 
REAL PANORAMA 

IN FULL COLOR 

A very flashy and effective layout is the spe¬ 
cial 40" x 60" display card on “The Mighty 
Barnum.” 

A dozen colors silk-screened with copy and 
credits and room for tacking your playdate. 

Gloss-finish to withstand moisture. For your 
frames, lobby easels, windows and bulletin 

boards. Can be utilized, too, in tie-ups with 
papers using any of the special reader material 

on “Barnum,” for their truck sides and at 
corner stands. 

Price is $1.50 each, remittance with order 
or C.O.D. Order direct from UNITED ART 

SERVICE, 43 West 1 3th Street, New York City. 

ELECTRIC EYE 
STARTS RUN 

In almost every city there is some 
electrical genius, some laboratory or 

research studio, a public utilities out¬ 
fit which will work with you on a 

campaign publicizing the “electric 
eye.” 

This “eye” is an arrangement 

whereby anybody walking between its 
separate units throws a switch which 

can start a number of electrical ap¬ 
pliances. It has been used for drink¬ 
ing fountains, photography, alarms, 

opening doors and many other inter¬ 
esting applications. 

It will be a modern “Barnum” 
showman trick rigged up to throw the 
switch that starts the run of “The 

Mighty Barnum.” Make it appear an 
experiment which may or may not 

work. The statement of the inventor 
or utilities head, an adverse opinion 

or two, will make good controversial 
copy for the press. Try and get the 

mayor or some prominent citizen to 
be the one to be first through the 

electric eye door, leaving the doors 
open for the start of the show, so 

that curious people who care to see 

the “experiment” can witness the 
screen become alive the instant the 
mayor passes through the set-up. 

One hundred years after Barnum, everybody 
makes a fuss about press-agentry as a pro¬ 

fession, and salaries are commanded on a man’s 
penchant for coining staggering adjectives. But 

Barnum started it. And, as part of your show¬ 
ing and the nationwide centennial for Barnum, 

here’s an attractive mat with art and copy 
probing an intimate side of the showman’s 

nature. Plenty of reader interest for the paper; 
and from your own viewpoint, almost as good 

as an ad for the picture. 

Three-Column Mat No. 19 — .15; Cut .60 

HERE'S M* BIG SHOW! 

The heart story of 

master showman ... fc 

trials and aches ... his 

triumphs and glories. 

“THE MIGHTY BARNUM” 
Atakhinq WALLACE BEERY 



ALERT HOTELS CAN 
USE TIE-UP COPY 

Fifty, sixty or eighty years ago, or a hundred years 
ago, Barnum was right when he said, “there’s a sucker 
born every minute.” 

50 Years Ago 

BARNUM was right 
Times have changed; you can’t fool the public today. They 
know what they want. At the Hotel Adelphia, Chestnut 
and 13th Streets, for $1.25 you can get a delicious 8 Course 
Dinner with Jack Lynch's new Smash Revue of 14- acts. 
Three shows nightly—7:15, 11:30 and 1:00. Two special 
Saturday matinees, 12:45 and 2:30. Dancing to two famous 
orchestras. Sing the old songs you love with Richard Bach 
«t the console. AU for $1.25. Cocktail Hour, 3 to 6. Visit 
the famous Copper Bar. Never a Cover Charge and contin¬ 
uous dancing noon to closing. Adequate parking facilities. 

Jt 'ack LYNCH • Hotel Adelphia 

Here’s how one big city hotel utilized that well 
known saying for an ad, building up to compliment the 
present generation on its intelligent selection of almost 
anything. 

This angle can be utilized in single ads of almost 
any establishment effectively. It can be the piece de 
resistance as well for co-op sections or spreads, with 
the theatre taking a share of the layout. 

Another good angle of approach for merchant tie-ups 
in ads or windows can be along the “generations” angle. 
Established commodities, food, clothes, shoes, autos, and 
a hundred other accessories whose trade name has been 
a sign of quality for from two to four generations, can 
capitalize on this approach, thus: “For two generations, 
Milwaukee’s biggest name in quality bargains; for two 
generations, the biggest name in entertainment, The 
Mighty Barnum!” 

the MIGHTY BARNUM 

LAPEL MICROPHONE OFFERS NEW 
DIVERSIONS IN BALLYHOO 

ADVERTISEMENTS CALL 
FOR LOCAL ODDITIES* 

“Barnum” ballyhoo, aided and abetted by modern magic, is available to exhibitors in 

the form of two special adaptations of one-man microphone hook-ups. 

One method is ideal for street ballyhoo, a fellow being rigged in huge frock coat and 

tall plug hat, with a small “lapel-type” microphone concealed in his glove. Lightweight 

batteries of a new type are concealed in the pockets so that the “copy” the chap speaks 

into his gloved mike booms out the top of his hat, in which a special loud-speaker has been 

built. This one ought to have them looking wide-eyed. The coat, too, can be decorated with 

copy or stills. 

Another is the use of a small “P-A” system in the lobby. A mike can be set up near 

an attendant or he can wear a “lapel” mike. Oldtime melodies might be tuned in softly as 

a musical background for the spiel of the barker. 

For details and prices, write or wire Spencer Colis, 1250 Monroe Street, Harrisburg, 
Pennsylvania. 

TRACING PICTURE INTRIGUES ALL 

Without necessarily over-emphasizing any circus or freak angle, you 

can get an odd angle in your campaign and perhaps build up an inter¬ 

esting supplementary exhibit for the lobby or an adjacent window from 
local oddities. 

You can advertise for strange displays, oddities, living or dead, using 

the name “Mighty Barnum” and your theatre address, for example: 

WANTED: For display purposes—amazing oddities. Must be unique 

and able to stagger the imagination. Adequate rewards and remunera¬ 

tion for best specimens. “The Mighty Barnum,” 16 Broad Street (your 
theatre address or phone number). 

Prizes might be posted for the most striking exhibits, and the news¬ 

papers will find lots of local color in stories about what has been uncov¬ 
ered by your campaign in your hometown. You’ll be surprised at what 

can pop up, from two-headed critters to bizarrely formed and tattooed 
human beings. 

The. 
THE MICHTY BARNUM 

LOEW’S STATE 
WEEK TUlItSDAY DECEMBER 27 

Like the Christmas toys, designed for the youngster but 

so interesting to parents that the kids don’t get to use 

them until the elders have their fling, this “Talent-Aid” 

grooved picture will have everybody tracing it to discover 

what drawing awaits to be coaxed from hiding by simple 

pencil tracing. 

The picture title as well as the scene is brought out as 

the grooved guiding lines are traced out, and your theatre 

credits are imprinted big with directions for using. Excel¬ 

lent for school tie-ups, or as wrap-ins and giveaways with 

purchases in any of the merchant stunts. 

Order direct from CORDON-GREENE PRINTING CORP., 

52 East 19th Street, New York City. Check or money order 

to cover half the order, balance C.O.D. 

Prices are: 1— 5M . . $3.40 per M 

6—10M .... 3.20 per M 

10—and over.. 3.00 per M 
(Not Imprinted) 

GRAPHIC EXHIBIT OF 
ANATOMY PICOTED 

There are plenty of tattooed men, and some tattooed 

women, in your community. If you can find a way to 

uncover these strangely marked people, and display them 

in conjunction with your campaign, you’ll help yourself in 

a way characteristically Barnum. 

You can advertise for all the local tattooed folks to 

be on hand in front of the theatre some morning before 

the show opens. Provide mysterious screens for those whose 

tattoos may not be too publicly displayed. Secure the serv¬ 

ices of two or three reputable doctors to pass on the 

exhibits. The advance smoke barrage should be designed to 

draw the rest of the population down for whatever look- 

see they can have at the appointed hour. 

Guest admissions can be tendered to all who submit 

for the test, with awards for the best. 

♦ 
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NATIONAL BISCUIT PLUGS 

BARNUM’S ANIMALS 

“Barnum’s Animals” is the name under which National 

^ Biscuit Company, 449 West 14th Street, New York City, 

markets its animal wafers. This makes possible not only 

counter and window displays, and delivery truck banners and 

posters, but opens the way for the distribution of little 

samples in specially printed envelopes. This can be done in 
groceries with their permission, as a street ballyhoo stunt 

using a fellow attired with plug hat and cape, or as an appe¬ 

tizer with the advance circulation of heralds in the lobby. 

‘‘Barnum’s Animals” are tasty, you get a couple of fistfuls 

for a few pennies, and any printer can do the little envelopes, 
with the ushers filling them with a wafer or two. The im¬ 

print copy can read: Barnum’s Animals, a MIGHTY fine 

wafer, compliments of Wallace Beery in a MIGHTY fine 
picture, The Mighty Barnum, next week at the Capitol 
Theatre. 

WATCH YOUR 
NOVELTIES 

There will be an inclination on the 

part of many exhibitors, in designing 

their front and in formulating street 

ballyhoo, to “circus” it. 

Watch this as you would a stick 

of dynamite. This picture is the heart 

story of “Barnum,” the human- 

interest angle of a man before he 

became famous in the circus field. 

LOCAL ODDITIES IN 
BIZARRE GROUP 

Definitely it is not a circ.s picture, 

but something more dramatic, lovable 

and colorful; it is a picture for women 

as well as for men and children. 

Tread on the circus angle in all 

RIGHT ADJECTIVE LURKIN 
IN TITLE FITS SHOl 

Who are, in your town: the fattest man and woman? 

The thinnest? The tallest and shortest, age considered? 
The theatre alone, or better in conjunction with a paper 

can set out to find these distinguished local residents, and 
thereby create much ballyhoo. Set an hour for the entrants 

to meet in front of your theatre for ei'm'nation and selec¬ 
tion. The assembly of these human diment:.ona! oddities 

will attract attention on any busy street. 

In planning awards, keep in mind that a store reputation 

will be boosted if it can outfit such people. A pair of pants 

for the tallest man, a shirt for even the tiniest man, a 
belt or waist for the fattest girl or man, will be novel 

prizes and will be a credit to the store posting them. 
Guest admissions and small cash rewards, too, can be 

used. 

phases of your campaign as lightly as 

possible. 

Purposely, this book does not list 

any of a hundred and one various 

novelties to be had on this feature, 

with circus atmosphere. Clown hats, 

masks, balloons, freaks, and so forth, 

may be had, if the exhibitor insists, 

at reasonable cost. Write or wire 

ECONOMY NOVELTY & PRINTING 

COMPANY, 239 West 39th Street, 

New York City, for catalog and prices 

on such novelties as you may feel 

necessary to your campaign. 

Either in ads, throwaways, or with a newspaper tie-up, offer award: 

guest tickets to the person or persons finding in the title of the pictur« 

adjective best describing its entertainment value. The letters used can be i 

only as often as they actually appear in the title. You can see readily 

the word “Great” is easy; somebody will find a bigger and better one perh 

Enclosing single letters on wrap-ins or printing them on sacks, suffic 

to spell the title, is a good merchant hook-up. Friends and members of 

family will help pool their tabs from purchases to help little Willie spell 

the picture title for guest admissions. By minimizing the number printec 

any letter which appears but once in the title, you can keep the possibili 

of winning to a sensible minimum. 

WOOD BLOCK 
SURE PRINT 

Done in a woodcut style that is in 

keeping with the era of Barnum, are 

these two portraits by Jaedicker, 

outstanding Bohemian artist of New 

York. 

They will reproduce dependably on 

any stock from newsprint to gloss 

papers, making them excellent for 

ads, feature stories, and throwaways. 

An excellent guide for amateur 

artists in contests offering awards for 

best cartoons and portraits done of 

either Beery or Barnum. Use both of 

them in combination wherever pos¬ 

sible. 

BARNUM 
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FAMOUS AUTHORS LURE RADIO 
FANS TO ALERT PAPERS 

Here’s a feature that lets the newspapers share a good portion 
of radio’s star thunder. 

Five knockout, rollicking stories on “The Mighty Barnum,’’ each 

an original unpublished special impression by a popular commentator 
of the air. 

John B. Kennedy, Graham McNamee, Boake Carter, H. V. Kal- 

tenborn and Harlan Eugene Read are the radio stars who have con¬ 

tributed to this wow publicity spread. 
Each of the five articles comes with a slug head, copy complete 

and two-column illustration in one mat. It can be broken down for 
two-column reproduction conveniently, or “spread” bigger; each 

story also can be divided over two days if desired. 
It’s the livest copy ever written on the biggest showman ever, 

and you have only to let your editor peruse it to sell him on the idea. 

Think what it means to his paper to be able to announce inJ?ox 
announcements, stories with streamer heads, window and corner 

tackcards and truck banners, that his paper has secured the writing 

services of five radio commentators for one broadside. 
Why, no radio network itself, is able to boast of the combined^ 

talents of these star commentators. By all means get this bright 
series of stories planted, readers will praise it as the most interesting 

material they ever read. Make a fuss about it in advance if the paper 

is to secure full benefits. 
Please see that tear-sheets or clippings are sent in to the Home 

Office, United Artists Corporation, 729 Seventh Avenue, New York 

City. This splendid series is yours and your paper’s FREE upon request 
at the Home Office. Ask for the “Barnum” radio commentator series'. 

BUMPER BANNER FITS ALL CARS 

BUMPER BANNERS—No| all 

cars can take tire covers, PF of 
them have a spot for a bumper 

banner, which can be used as a 

side streamer on trucks as well. 
Strong board, lettering silk- 

screened, with theatre name and 

playdate at ends. Crommeted in 
four corners for attaching. PricesT* 

4 to 10—25c each; 1 1 to 24— 
22c each; 25 to 49—20c each; 

50 and over—18c each. Theatre name and playdate $1.00 extra any quantity; free 

on orders of 100 or over. Order from ECONOMY NOVELTY Gr PRINTING COM¬ 

PANY, 239 West 39th Street, New York City. 
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HANGERS HELP LIFT GROSSES 
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DOORKNOB and AUTO HANGERS— 

Special die-cut hangers printed in col¬ 

ored ink on cardboard, size 4]/2 x 11 
inches, can cover the parked car area, 

residence, apartment and hotel doors, 

and other spots made easy by the con¬ 
venient broken circle loop. Prices, in¬ 

cluding FREE theatre name and play- 
dates: 500—$4.50; 1000—$6.00; 

5000—$5.50 per M; 10,000 
and over—$5.00 per M. Order 
from ECONOMY NOVELTY & 
PRINTING COMPANY, 239 

West 39th Street, New York 

City. 



BOOST VALUE OF 
MIGHTY DOLLAR 

For five or ten dollars you can get plenty of 

comment, publicity, and extra box-office ac¬ 

tivity while stressing the power of the almighty 

dollar. 

Let the paper publicize the event as a search 

for the oldest U. S. silver dollar in circulation. 

It can be presented as a controversy that 

started between Mr. Jones and Mr. Smith. One 

has wagered the other that there isn’t in circu¬ 

lation a U. S. dollar of a date prior to 1878. If 

the dollar is presented to the “Barnum” editor 

of The Sentinel, just for proof, the owner will 

be given an added dollar. That makes his al¬ 

mighty dollar worth twice its face value. If the 

dollar is presented at the Palace Theatre box- 

office in payment for admissions to “The Mighty 

Barnum,” the one who surrenders it will be 

given ten dollars. A little payroll envelope will 

suffice to keep those dollars paid in with nota¬ 

tion of the name and address of the payer, in 

each instance where the patron asks that his 

dollar be entered for the old coin competition. 

REAL BARNUM SPIEL SPREADS COLOR WITH ADJECTIVES 

Here’s an announcement streamer, 6" by 18", printed on 
colored poster stock, that is right down the groove for 
“The Mighty Barnum.” 

Can’t fail to whet their interest in the bigness and nov¬ 

elty of the feature, with your imprint big at the bottom. 
Can be folded so that the top serves as a teaser panel, with 

what follows as a vivid and colorful description done in an 
oldtime spieler’s best style. 

Will lift them right out of their workaday rut and put 

them in the mood of the midway. With a dealer tie-up to 
expand distribution, his wares can be listed as the seven¬ 

teenth wonder of the world and of “Barnum,” along with 
your imprint in the blank panel. Get them out early and 

in quantity, blanket the old town; its colossal effort to out¬ 
do Barnum in adjectives and color will keep them chuckling 

for weeks, and is something they’ll delight in passing along 
to friends. 

Order direct from ECONOMY NOVELTY & PRINTING 
COMPANY, 239 West 39th Street, New York City. Prices, 
remittance with order or C.O.D. are : 1000—$3.00; 5000 

—2.50 per M; 10000—2.25 per M; 25000—2.00 per M. 

These prices include imprint of your copy in bottom panel. 

NEWSPAPER RADIO ANNOUNCEMENT 
SHOULD STRESS STAR NAMES 

Almost any of the ad and publicity mats, and many of the stills, will help your newspaper work 

up a good announcement for the coming of the radio series. 

As competition between the press and radio frequently is keen, here is a specimen layout which 

allows the paper to emphasize an important point, that they have an all-star aggregation which few 

radio stations can broadcast on any one program: 

X 

a feature.... 
Yes, sir, and yes, ma’in, a FIVE-STAR 

feature starts MONDAY in the 

TIMES- STAR 
★ 
★ 
★ 
★ 
★ 

BOAKE CARTER 
JOHN B. KENNEDY 
H. V. KALTENBORN 
HARLAN EUGENE READ 
GRAHAM McNAMEE 

FIVE FAMOUS RADIO COMMENTATORS! 

You never tuned them ALL in together on any 

one of your biggest radio programs . . . but you 

CAN tune all five of them in on the pages of 

your Times-Star beginning Monday. Each day 

one of these big stars from the national networks 
will narrate an interesting story on 

“The Mighty Barnum” 
a 20th Century production 

released thru United Artists 

starring WALLACE BEERY 

By all means see the picture . . . and don’t miss any one of these rollicking 

tales by radio’s famed headliners. Start with the first one Monday . . . 

a new one each day for five days, exclusively for Cincinnatians, in the 

Times-Star. 

HERE IT IS! HERE IT IS! 

BIGGEST SHOWXJ 
OH EARTH ! ^ 
announcing 

WALLACE 
re 'll1V r|s J£ii j!i mm 

*1 
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THE MIGHTY 
BARNUM' 

ADOLPHE MENJOU, VIRGINIA 

BRUCE and ROCHELLE HUDSON 

DARRYL ZANUCK presents for the first time on any screen . 

The gen-u-ine heart story of that master showman, BARNUM! 

His triumphs, his trials and tribulations . . . HIS ROMANCE! 

EXTRAORDINARY SPECIAL! 

JOSI1E HEATIfU NURSE-MAMMY TO OUR 

FIR S T PRESIDENT 
GENERAL GEORGE WASHINGTON 

NO DATA AVAILABLE ON HER AGE; OLDEST LIVING PERSON IN U. S. 

THE CARDIFF GIANT 
BODY OF A MAN—STATURE OF A SKYSCRAPER 

JUMBO, the Behemoth 
GREATEST COLOSSUS IN ANNALS OF HISTORY! 

FAIRYLAND’S OWN FOLK 

General and Mrs. TOM THUMB 
PERFECTLY FORMED IMAGE OF MAN AND WOMAN 

Living and breathing specimens of a vest-pocket world! 

The Three-Headed Frog! . . . The Two-Headed Calf! 

and Amazing Oddities of Nature to stagger the imagination! 

TREMENDOUS TORCHLIGHT TRIBUTE! 

GLITTERING! FANTASTIC! INCREDIBLE! 

SOCIETY’S GALA RECEPTION TO 

JENNY LINO 
SWEDISH NIGHTINGALE ON TOUR FOR THE FIRST TIME 

ON THIS SIDE OF THE TEEMING ATLANTIC! 

SPORTS! MOVIES! DANCING! 

SEE AN DiGmi$2 U <£\ 1 (Q U IN FULL 111 S 
OPERATION; Also the PALACE OF UNTRAMMELED GAYETY, a real 3,1 

GRAND OPERA HOUSE 

SWORD SWALLOWERS, THE BEARDED LADY, THE LIVING TATTOO, THE 

BEAUTEOUS LADY DUMPLING TIPPING THE SCALES AT 557, AND DIMPLED! 

COMPLETE MUSEUM and MENAGERIE! 
AND 246 OTHER TUMULTUOUS SCENES 

of American Life, sliced from the raw and dramatic confines of reality 

THEATRE 1MPMN 



“Beery and Menjou walk away with high 

honors in box-office triumph. Zanuck hits 

the bull’s eye again in bringing to life the 

men behind the greatest show on earth. 

The picture a vivid portrayal highlighted 

with laughs and heart throbs. It’s the kind 

of a picture that will please everybody.” 

DO DANCES OF 
BARNUM ERA 

Not alone that it provides unique steps 

to oldtime musical refrains, itself a nov¬ 

elty, but because it offers chances for 
bizarre costuming color as well, a special 

“Barnum” dance occasion will be good. 

This may be a special night at some lead¬ 

ing hostelry’s ballroom or dansant, or a 

special event sponsored by society for the 

benefit of charity. 
“They did these steps when Barnum 

came to town,” will appeal to young as 
well as old. Some expert dance instructor 

or team can show how modern steps orig¬ 

inated from oldtime movements, like r 
has been compared so nationally by Sig¬ 

mund Spaeth, the “Tune Detector.” 
An exhibition of the dances popular in 

Barnum’s day, too, will make an interest¬ 
ing prologue for the presentation of your 

feature. The costumes for ladies and men 

will strike a bizarre, happy and effective 
note. Many of the oldtimers can still dig 

some of them out of mothballs and tack 

them so that they will stand up for one 

more final fling. 

MEMORIES OF OLDTIMERS 
WILL WORK FOR YOU 

Oldtimers have treasured memories of Barnum, and they’re always 
good copy with the newspapers. 

Rather than advertise for the oldest person, man or woman, in 
your town, try to make it a quest with the newspaper. Make a fuss 
about the old couple; make the day of your opening of “Barnum” 
their day of days. Publicize in advance that they will be called for 
in a car or an old horse and surrey, have a leading hotel make them 
guests at dinner, time their arrival at the show for some busy hour 
when the streets are full of people. If you have a big ballyhoo pre¬ 
view, arrange to let them have a few important words at your “mike” 
out front, something about an adventure they had when Barnum 
came to town. 

BEARDS CONTEST GIVES 
BUSY FINGERS PLAY 

What do people do when they’re hanging on telephones or other¬ 
wise dallying finger-free? Most of them draw beards and mustaches 
on anything loose. 

Here’s a chance to make the diversion pay dividends and at the 
same time set a novel campaign for your feature. Start a ‘ Beaver 
contest with some paper. Offer awards for the funniest original 
creation in beards. 

If it’s The News that sponsors the idea, then the contestant 
must choose his subject from any used in ads or stories in The 
News. Simply take a crayon, pencil or pen and ink and draw a 
funny beard on any printed face in the pages. 

Where does the connection come in for the picture? Why, with 
Mme Zorro, the “bearded woman” in the picture, and she plays an 
important role. Lead off the opening story with art from stills or 
mats on the “bearded lady.” She’s a laugh all alone. The fad will 
be easy and popular. The replies will make an interesting flash in 
the paper or lobby. 

They should be mailed to the “Bearded Woman” care of The 
News or brought to the Capitol Theatre lobby and placed in the 
locked “Bearded Woman” chest. Hang a couple of beards on the 
receptacle used. 

FIND ANOTHER 
CENTENNIAL 

The release of “The Mighty Barnum” 
marks the one hundredth anniversary of 

Barnum’s entry into the show business. 
Are there any coincidental centennials in 

your town? This makes for natural tie- 
ups in merchant windows and ads built 

around scenes from this picture. There 
should be several centenarians in your 

city, too, and these people can be given 
a special invitation to see the show. An 
old timers’ special preview might be good, 

with any bona fide pass or ticket of 
Barnum’s day, or an actual old circus 

poster their qualification for free ad¬ 

mittance. 

SHOWMAN AIDS 
GROCERIES 

The fact that Barnum quit the grocery 

business a hundred or so years ago to 
go into the show business, makes grocery 

tie-ups for windows or ads, natural. 
Displays of stills and posters in win¬ 

dows, mats in ads, can utilize this copy 

slant: 100 years ago The Mighty Barnum 

quit the grocery business to become the 
world’s biggest show genius. We’re still 
in the grocery business because every day 

we show you the biggest bargains in 

pure food buys. Finest foods at lowest 
prices. After dinner, see The Mighty 

Barnum at the Palace Theatre. 

PANORAMA IN 
COLORTONE 

Here’s some real background panorama 

on your attraction, which is what a good 

Colortone Slide should be. Use it for a— 
color setting in the presentation of your 

trailer in advance, and for a color frame 

to introduce the feature at each showing. 
Colors that reproduce vividly on your 

screen. 
Order No. N-962 on “The Mighty Bar- 

num,” from: 
NATIONAL STUDIOS, INC. 

226 West 56th Street, New York City 

Remittance with order, or C.O.D. 

4" x5"—Colored positive only... $2.00 

Set (Pos. Gr Neg.). 3.00 
3 1/2”x4"—Colored positive only... 1.50 

Set (Pos. & Neg.). 2.25 
FREE catalog of full Colortone effects on 

request. 



TORCHLIGHT PREVIEW FOR 
BARNUM TYPE OPENING 

Special previews or premiere showings are worth while on the big ones. 

Such a special showing at the customary time, from ten-forty at night 

until midnight, will permit you to make an unusual flash with “The Mighty 

Barnum.’’ 

Showing the feature to the right civic authorities and selling them the 

idea of it being a part of the hometown contribution to the national Barnum 

Centennial observances, most likely you’ll be able to get some special 

indorsements and permits for unusual street ballyhoo, even a little parade. 

Schools and ex-soldier organizations can be promoted for a band or 

fife and drum corps. A procession of strange things can be included, midgets, 

tall men, fat women, trained pigs, an alligator in a cage on wheels, maybe FOR NEWSPAGE 

"Jl MIGHTY BARNUM"^WALLACE BEERY 

FINDING DOUGH IN 
EXCAVATIONS 

In excavations near your zone, there may be 

uncovered some strange assembly of relics or bones. 

This is an opportunity to do a Barnum, by ar¬ 

ranging to have the assembly displayed in your 

lobby, with some copy suggesting what it might 

be, perhaps some mystery it may solve, or asking 

“What is it?” 

> Any place that a big hole is dug in the ground, 

where workmen may have been engaged, is a 

good place to snipe copy. Banners and showcards 

can be tacked up overnight on several such “loca¬ 

tions”; (might dig one or two yourself) reading 

—“The great what-is-it, first one ever discov¬ 

ered in these parts, was taken from this hole to 

Newspapers everywhere are striving to 
outdo each other on copy about “Bar¬ 
num” on the occasion of the centennial 
of his arrival as a famous American char¬ 
acter. 

No one man ever abounded in better 
copy. You can’t value too highly this 
newspaper co-operation, and you can’t 
feed them too much real copy on the 
man. 

Here’s a pictorial novelization of the 
story of the picture briefly told in a few 
words and a dozen scenes. The heading, 
art and copy are included in the mat. It 
is designed to be presented in six col¬ 
umns, one day or two days, using the 
heading given. It can be broken down, 
too, with a new box head and offered 
just as effectively in two, three or four 
columns. 
This is six-column mat No. 14—.30; 

cut 1.20. 

an elephant or camel in some towns. It won’t be hard to build some all- 

concealing boxlike floats on truck beds, with nothing inside, but plenty 

of teaser copy on the outside. Even Barnum didn’t leave all his parade stuff 

open. Flares can be carried, red lights, torches, and so forth. It should be 

more like a gala election parade, gay and noisy, with the circus angle 

subservient to the idea that here is a story that is bigger than Barnum, 

the heart story, the women that came into and out of his life, the things 

you never knew before about a master showman and national idol. 

The theatre front can dispense with spotlight stuff and rely on jets, 

flambeaux, signal flares, fireworks and red torches. The carpet entry can 

be supplanted with ropes and sawdust. If a microphone is part of the 

hook-up for a radio broadcast of this unusual Barnum preview, let old- 

timers be approached for recollections of the mighty showman. Barker 

and spieler touches can be added if desired by lusty-lunged members of 

the house-staff. Oldtime melodies can be played off. 

The invitational preview, or special invitations to the socially and civic 

prominents, can be evolved about a jumbo “invite” form, done in flyer 

or poster style. 

become part of Barnum’s amazing collection of 

new oddities. See The Mighty Barnum at the Pal- 

I 

GIANT STANDEE GETS 
ACROSS BIGNESS 

Especially eye-filling is the six-foot standee on “The 

Mighty Barnum.” !n full color, gloss-finished for protec¬ 

tion against wear and moisture, substantial compo-board 

backing and easel stand. Worth display in all preferred spots 

from theatre fronts and lobby to hotel floors and windows 

of all sorts. Price is $8.95 each, F.O.B. New York City. 

Order direct from PHOTOCOLOR STUDIOS, 220 West 

42nd Street, New York City. 

By getting this in advance you can use it as a set piece 

tagged “coming attraction,” later moving it up as part of 

your front for “now playing” display. 

Tivo-Col. Mat No. 13—.10; Cut .40 

This newsy little oddity doesn’t require much space and is interesting 
to readers of any paper. Will reproduce well, is a distinctive getaway from 

the “boiler plate” style, and should be of value to the editor in making 

up a snappy page, as well as to the attraction and theatre playing it. Plant 
it in the spot where it will do the most good. 
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Two styles of burgees. This is 

the star type, 20" x 30", fringed 

and grommeted. Fifty cents each 

in canvas, and in silkolene for 

sixty-five. 
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SSSTum 

Title burgee is same size of star 

burgee. Prices are the san$ , 

Street banner supported by uprights, 

twenty feet by three feet, fringed. 

Pennants as shown below may 

be had at $1.75 a dozen. 

HANGING FLAG 

PENNANT 
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For detailed prices and rental rates on theatre 

displays shown on this page, and for complete 

free catalog, write or wire 

MORRIS LIBERMAN 
729 BROADWAY NEW YORK CITY 

Chicago office at 1018 So. Wabash Avenue 
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BANNER 

UPRIGHT 
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A SHOWMAN’S PARADISE! 
LAY LIGHTLY ON CIRCUS ANGLE IN FRONT 

dill 
B€ERY( 

UDSON ADOLPHE 

jH 

m \j 

Evade, if possible, the circus atmosphere in your the¬ 

atre front. The name “Barnum” naturally conjures up 

the tented city idea, with its clowns, and barker stuff 

for sideshow and midway. But this picture is concerned 

with the man before he went into the circus business, 

and there is a chance that labeling it just another circus 

picture may nullify its general appeal. 

You can get plenty of color and action in your front 

without the tent and animal idea. The posters are VERY 

^Lgood. A riot of color alone can be attained by mixing 

posters, poster-cutouts animated to rock and jump, with 

stills and lobby cards. A row or series of niches following 

the “hall of fame’’ idea, with a little mounted poster 

section in each, draped, will be good. 

Any oldtime bric-a-brac of “Barnum’s” day will help; 

an exhibit in cases or frames of andirons, lightning rods, 

old coins, old photos, stereopticons, wrought iron trink¬ 

ets, antique chairs, lanterns and lamps, actually rigging 

the latter up so that they will play a part in your illum¬ 

ination for this run. Beer mugs, shaving cups, pottery and 

dishes should not be overlooked in this phase. 

Attendants can be rigged out with gala trappings and 

uniforms, with brass buttons and plenty of sash, without 

going into the circus or sideshow angle too deeply. 

You might make special “heart” frames for most of 

your bigger displays, accentuating the fact that here for 

the first time is the “heart” story of America’s master 

showman, the man and the women in his life. That Bar¬ 

num pose holding a baton can be animated so that the 

baton moves back and forth pointing out copy and 

scenes. Old newspages of Barnum’s day help! 
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LINK PAST BEERY TRIUMPHS 
WITH LATEST IN CONTEST 

Beery roles have been big roles. Beery’s latest is his great¬ 

est. Associating proof of past greatness with that of his current 

hit, is smart showmanship. 

Here are six scenes from five past successes and the new 

one. Print them, one a day, or one separately on circulars. A 

grand day-by-day contest for the press; good also presented in 

one single spread. 

Can you name this Wallace Beery feature? Six Wallace 

Beery features? Name one important member of his supporting 

cast in each. Not necessarily the one shown with him in any 

scene. Write in fifty words or less why you think “The Mighty 

Barnum” should be Beery’s best role. 

The scenes shown are from “Dinner at Eight,” “The Bow¬ 

ery,” “Treasure Hunt,” “Tugboat Annie,” “Viva Villa,” and 

“The Mighty Barnum.” Any exhibitor can check the name given 

in the supporting cast. Prominent, and in order with the picture 

titles listed, are: Jean Harlow, Pert Kelton, Jackie Cooper, Marie 

Dressier, Fay Wray and Adolphe Menjou. 

The entire group of six scenes is available on one mat. 

Three-Column Mat I\o. 20—.15; Cut .60 



And THAT'S Just How The ADS are! 
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Directed by WALTER LANG 

Written by 

GENE FOWLER & BESS MEREDYTH 

Released thru UNITED ARTISTS 

JOSEPH M. SCHENCK presents 

WIi H 

ADOLPHE MENJOU 
VIRGINIA BRUCE ROCHELLE HUDSON 

JANET BEECHER 

20th 
CENTURY 
PICTURE 

Five-Column Ad No. 23—Mat .25; Cut 1.00 

BARNUM’S OWN WORDS! 
A perfect description of the amazing 
life he led ... through disasters and 
triumphs... from his first museum to 
General Tom Thumb and glorious 
Jenny Lind...as he fought his way up- 
up-to "the greatest show on earth!" 
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Bigger than . 
THE BIGGEST SHOW ON EARTH.' 
... is the amazing story of Barnum! His audacious 

humbuggery... his hilarious family uprisings... 

the beautiful woman who came in—and out 

— of his life! Not even Barnum himself 

could have conceived a more fas¬ 

cinating drama than this—the 

story he actually lived! 

* 

with 

ADOLPHE MENJOU 
VIRGINIA BRUCE 
ROCHELLE HUDSON 
JANET BEECHER 

Directed by Walter Lang 
Written by Gene Fowler and 

Bess Meredyth 
• 

Released thru UNITED ARTISTS 

20th 
CENTURY 
PICTURE 

Five-Column Ad No. 22—Mat .25; Cut 1.00 



MORE AMAZING THAN THE RAZZLE-DAZZLE 
MSfeh^WORLD HE CREATED... ... "1 

is the story of Barnum's own life... as this 
Prince of Humbugs rose from a grocery- ^ 

k store dream—through triumphs ; ^ ' 
and disasters — to "the A'-"* 

greatest show on earth !" III * 

^a^uck’ 

1 CENTURY 
| PICTURE 

ADOLPHE MENJOU 
VIRGINIA BRUCE • ROCHELLE HUDSON 

JANET BEECHER 
Directed by Walter Lang • Written by Gene Fowler and Bess Meredyth 

Released thru UNITED ARTISTS 

Five-Column Ad No. 24—Mat .25; Cut 1.00 
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X 
Directed by WALTER LANG 

Written by GENE FOWLER 

and BESS MEREDYTH 

CENTURY 
PICTURE 

Released thru UNITED ARTISTS 

Four-Column Ad No. 26—Mat .20; Cut .80 



MORE ; 
AMAZING THAN, ..... 

' THE RAZZLE- WALLACE 
DAZZLE WORLD 1 - 

HE CREATED 
is the thrill-packed day- 
by-day show that he 
actually lived! 

Four-Column Ad No. 27—Mat .20; Cut .80 
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Directed by 

'VALTER LANG 

Written by 

GENE FOWLER 
and 

BESS MEREDYTH 

Released thru 

UNITED ARTISTS 

20th 

CENTURY 
PICTURE 

BARNUM 

KNEW 'EM ALL! 

From queens to bearded ladies! 

From glorious Jenny Lind to 30- 

inch General Tom Thumb! No 

man ever lived a life so fantastic 

... so incredible... as this Prince 

of Humbugs fought up-up-up to 

"the greatest show on earth!" 

JOSEPH M. SCHENCK presents 

Four-Column Ad No. 25—Mat .20; Cut .80 
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Released thru 

UNITED ARTISTS 

Directed by WALTER LANG 
Written by GENE FOWLER 

and BESS MEREDYTH 

Three-Column Ad No. 29—Mat .15; Cut .60 

Greater than 
THE GREATEST SHOW 

ON EARTH 
...is the amazing story that 
this amazing man actually lived! 

One-Col. Ad No. 47—Mat .05; Cut .20 



THEHE's a ‘SUCKEti' — 

BORN EVERY_M,NUTe7" 
“nothing it too good 

TOR; the AMERICAN ISBk'q 
What a character! His adventures are 
legion... too fantastic for fiction... yet 
Barnum lived them all! Now see them 
... thrill to them... in the mighty story 

of the mighty Prince of Humbugs! 

JOSEPH M. SCHENCK presents 

WALLACE 

DARRYL F. ZANUCK’S production 

mightmrnim 
ADOLPHE MENJOU 
Virginia Bruce • Rochelle Hudson 

Janet Beecher 
Directed by Written by 

WALTER LANG GENE FOWLER 

Released thru and 

UNITED ARTISTS BESS MEREDYTH 

20™ 
century 
PICTURE 

Four-Column Ad No. 28—Mat .20; Cut .80 

Joseph M. Schenck 

presents 

WAUACE BEERY 
in DARRYL F ZANUCICS PRODUCTION 

THE MIGHTY 
BARNU1 

ADOLPHE MENJOU/ 20th 

VIRGINIA BRUCE • ROCHELLE HUDSON ( CENTURY 

JANET BEECHER \ PICTURE A 

Two-Column Ad No. 44—Mat .10; Cut .40 



BEERY 

BARNUM’S 
OWN WORDS! 
A perfect descrip¬ 
tion of the countless 
incidents that crowded 
the career of the master 
showman of the ages! 

JOSEPH M. SCHENCK 

presents 

WALLACE 

in DARRYL F. ZANUCK’S 
production of 

THE MIGHTY 

RNUM 
WITH 

ADOLPHE MENJOU 

VIRGINIA BRUCE 

ROCHELLE HUDSON 

JANET BEECHER 

Directed by 

WALTER LANG 

Written by 

GENE FOWLER 

BESS MEREDYTH 

Released thru 

U N I T E. D 
ARTISTS 

Century 
Picture 

Ttco-Column Ad No. 38—Mat .10; Cut .40 

MORE AMAZING THAN THE RAZZLE-DAZZLE 
WORLD HE CREATED... — 

is the story of Bamum's own life... as this 

Prince of Humbugs rose from a grocery- 

store dream—through triumphs ^ 

and disasters — to "the 

111^ greatest show on earth!" ^pL ||> 

century 
PICTURE jnp lllllllli 

HHiP with 

ADOLPHE MENJOU 
VIRGINIA BRUCE • ROCHELLE HUDSON 

JANET BEECHER 

Directed by ’VALTER LANG • Written by 
GENE FOWLER and BESS MEREDYTH 

Released thru UNITED ARTISTS 

Three-Column Ad No. 35—Mat .15; Cut .60 

BEERY 
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... is the thrill - packed 
story that he actually lived! 

CENTURY 
PICTURE 
Released thru UNITED ARTISTS 

ADOLPHE MENJOU 
VIRGINIA BRUCE • ROCHELLE HUDSON 

JANET BEECHER 

Two-Column Ad No. 41—Mat .10; Cut .40 

Greater than 
THE GREATEST SHOW 

ON EARTH! 

The amazing story of Barnum’s 

adventure-packed life ... as he 

humbugged the world . . . won 

the plaudits of a queen... made 

—and lost—a dozen fortunes ! 

with 

ADOLPHE MENJOU 
VIRGINIA BRUCE 
ROCHELLE HUDSON 

JANET BEECHER 

Two-Column Ad No. 39—Mat .10; Cut .40 

CENTURY 
PICTURE 

Released thru 
UNITED ARTISTS 



Greater than “THE 

GREATEST SHOW 

ON EARTH"—which 
he created—was the 
day-by-day show that 
he actually lived! 

o\ G'- 

Released thru UNITED ARTISTS 

3# w®® 

is the amazing story of Barnum! 
His audacious humbuggery . . . 
his hilarious family uprisings.. . 
the beautiful woman who came 
in—and but—of his life! Not even 
Barnum himself could have 

conceived a more fascinating 
drama than this .. . the story he 
actually lived! 

JOSEPH M. SCHENCK presents 

WALLACE 

BEERY 
in DARRYL F. ZANUCK'S 

production 

Three-Column Ad No. 33—Mat .15; Cut .60 

IN. JOSEPH M. SCHENCK presents 

WmCE BEER! 
DARRYL F. ZANUCK’S production 

THE MIGHTY 
BARNUM . 

Two-Column Ad No. 42—Mat .10; Cut .40 

Ttvo-Column Ad No. 37—Mat .10; Cut .40 



Fiction can never 
match the life that this 
amazing character 
actually lived! 

JOSEPH M. SCHENCK pre 

WALLACE 

BEERY 
n DARRYL F. ZANUCK'S 

PRODUCTION OF 

BHBI 9M 

m 

Three-Column Ad No. 36—Mat .15; Cut .60 

G'eat^! 
The amazing story of Barnum's own life...as he 

rose from a grocery-store dreamer to become 
the world-acclaimed Prince of Humbugs! 

Released thru UNITED ARTISTS • Directed by WALTER LANG • Written fcyGENE FOWLER & BESS MEREDYTH 
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aDOLPHE menjou 
VIRGINIA BRUCE • ROCHELLE HUDSON 

JANET BEECHER 

ADOLPHE MENJOU 
VIRGINIA BRUCE 
ROCHELLE HUDSON 
JANET BEECHER 

Two-Column Ad No. 40—Mat .10; Cut .40 

BARNUM’S OWN WORDS! 

A perfect description of the amazing 
life he led . . . through disasters and 
triumphs... from his first museum to 
General Tom Thumb and glorious 
Jenny Lind as he fought his way up- 
up-to "the greatest show on earth!" 

ADOLPHE MENJOU 
VIRGINIA BRUCE - ROCHELLE HUDSON 

JANET BEECHER 

20th 
CENTURY 
PICTURE 

Directed by WALTER LANG 

Written by 
GENE FOWLER & BESS MEREDYTH 

Released thru UNITED ARTISTS 

Three-Column Ad No. 34—Mat .15; Cut .60 

THE 
MIGHTY 

BARM l)M 
with ADOLPHE MENJOU 

VIRGINIA BRUCE • ROCHELLE HUDSON 

Two-Column Ad No. 43—Mat .10; Cut .40 



Released thru UNITED ARTISTS 

One-Col. Ad A'o. 48—Mat .05; Cut .20 



Publicity 

THE SWEDISH NIGHTINGALE ARRIVES 

Virginia Bruce as the lovely Jenny Lind is welcomed to America by 

Wallace (Barnum) Beery and his amorous aide, Adolphe Menjou, in 20th 

Century's “The Mighty Barnum,” released through United Artists and 

showing _ at the - Theatre. 

3—Two Col. Scene (Mat .10; Cut .40) 

THE MIGHTY BARNUM’ 
IS COMING TO TOWN 
Wallace Beery Plays Greatest 

Showman in 20th Century 
Film of His Life 

(ADVANCE READER) 
P. T. Barnum, self-styled “Prince of 

Humbugs,” comes back to a hearty 
life.at the. 
.Theatre, in the per¬ 
son of Wallace Beery, who plays the 
matchless showman in Darryl F. 
Zanuck’s production of “The Mighty 
Barnum,” for 20th Century Pictures. 

The screen play, which maintains 
the comedy mood best suited not 
alone to Barnum’s extravagant ex¬ 
ploits, but to Beery’s most popular 
type of characterization as well, was 
written by Gene Fowler, famous biog¬ 
rapher, and Bess Meredyth, one of 
Hollywood’s ablest scenarists. 

The story opens with Barnum’s en¬ 
trance into the sideshow business ex¬ 
actly a hundred years ago when, hav¬ 
ing acquired a few reptile monstrosi¬ 
ties and an aged negress named Joice 
Heth, purported to be 160 years old 
and erstwhile nurse of the infant 
George Washington, he left his fail¬ 
ing Bowery grocery, rented a livery 
stable and opened Barnum’s American 
Museum. 

The famous midget, General Tom 
Thumb and his bride Lavinia, the Car¬ 
diff Giant, the Bearded Lady, the Fiji 
Mermaid, the Woolly Horse and all 
the rest of the “natural oddities” with 
which Barnum staggered New York a 
century ago are also seen. His splurge 
from the grotesque to the sublime 
with the sponsoring of the American 
debut of Jenny Lind, the lovely Swed¬ 
ish nightingale, at Castle Garden, 
plays a big part in the picture, with 
Virginia Bruce charmingly interpreting 
the golden-voiced Jenny. 

Adolphe Menjou, Rochelle Hudson 
and Janet Beecher are also important¬ 
ly cast in this Joseph M. Schenck pre¬ 
sentation which Walter Lang directed 
for release through United Artists. 

Movie extras are getting 
smarter. 

When director Walter Lang 
called for 100 men to act as spec¬ 
tators in the museum scenes in 
“The Mighty Barnumhe sent an 
order through the 20th Century 
make-up department for that num¬ 
ber of wigs and beards so the men 
woidd be in character. But, in most 
instances, the hirsute adornments 
proved superflous. The extras had 
heard about the picture, ascer¬ 
tained the exact type of make-up 
necessary and let their hair and 
beards grow. All they required 
was half a dozen barbers to do 
a bit of trimming here and there. 

Midgets, Giants and All 

Barnum’s Freaks in Film 

(ADVANCE READER) 

The famous midget, General Tom 

Thumb, the Cardiff Giant, Joice Heth, 

the “160 year old negro slave who 

nursed the infant George Washington” 

and all the rest of the natural oddities 
which the world’s greatest showman 
exhibited in his American Museum in 

New York City a century ago come 
to life again in “The Mighty Bar¬ 
num,” 20th Century’s latest produc¬ 

tion, which comes to the. 
.Theatre. with 

Wallace Beery portraying the match¬ 

less Phineas T. Barnum. 
Adolphe Menjou is seen as the 

showman’s tippling but brilliant aide, 
and Virginia Bruce plays the lovely 
Jenny Lind, while Rochelle Hudson is 
cast as the showman’s pretty ward, 
and Janet Beecher plays his stern New 
England wife. 

Walter Lang directed the film from 
an original story by Gene Fowler and 
Bess Meredyth. Joseph M. Schenck 
presents this Darryl F. Zanuck produc¬ 
tion, released through United Artists. 

MODEST VIRGINIA 

Beautiful Bruce Girl Sought 

Extra Work — Won 

Real Role 

(BIOGRAPHICAL FEATURE) 

When Virginia Bruce came to Hol¬ 
lywood she applied for extra work— 

but she never got it. Instead she got 

a small part with Maurice Chevalier 
in “The Love Parade,” because her 

blonde, blue-eyed beauty was out¬ 
standing even to those jaded judges 
of feminine pulchritude, the Holly¬ 

wood casting directors. 
Although she had advanced rapidly 

in pictures, Virginia quit the screen 
in 1932 to marry John Gilbert, whom 

she divorced two years later. 
Born in Minneapolis, Minnesota, 

Virginia was taken to Fargo, North 
Dakota, at an early age. At Fargo 

high school, she excelled in art work, 
English and history. 

Known as one of the greatest nat¬ 
ural beauties in Hollywood, Virginia 
retains her perfect figure by swim¬ 
ming, riding and playing golf and 
tennis. She doesn’t believe in diets. 
She is an excellent pianist and loves 
to read, preferably the classics. Vir¬ 
ginia is not active in the social life 
of the cinema center. She lives in an 
attractive bungalow on the edge of 
Toluca lake near Hollywood and Mrs. 
Gary Cooper is her best friend. 

Since returning to films she has 
played the title role in “Jane Eyre” 
and may currently be seen on the 
screen of the.. . 
Theatre as the lovely Jenny" Lind in 
Darryl F. Zanuck’s 20th Century pro¬ 
duction of “The Mighty Barnwrq,” for 
release through United Artists, with 
Wallace Beery in the title role. 

Virginia Bruce 

9—One Col. Player Head 

(Mat .05; Cut .20) 

JOSEPH M. SCHENCK 

Presents a 

DARRYL F. ZANUCK 
Production 

THE MIGHTY BARNUM 
by 

GENE FOWLER and BESS MEREDYTH 

Starring 

WALLACE BEERY 
with 

ADOLPHE MENJOU 
VIRGINIA BRUCE ROCHELLE HUDSON 

JANET BEECHER 

Directed by WALTER LANG 
Associate Producers 

WILLIAM GOETZ and RAYMOND GRIFFITH 

A 20TH CENTURY PICTURE 

Released through UNITED ARTISTS 

- o O o - 

THE CAST 
_Wallace Beery 

Adolphe Menjou 
P. T. Barnum - 

Mr. B. Walsh-_- 
Jenny Lind _Virginia Bruce 

Ellen, Barnum’s Ward _Rochelle Hudson 

Nancy, Barnum’s Wife _Janet Beecher 

Tod, a publicity man _Tammany Young 

Man with three-headed frog- Herman Bing 

Bearded Woman _May Boley 

Leander P. Skiff -John Hyams 

- o O o - 

TECHNICAL STAFF 
Film Editors _ _Allen McNeil and Bobbie McLean 

Photographed by _Peverell Marley 

Musical score by _Alfred Newman 

Art Director _ Richard Day 

Costumes designed by -Omar Kiam 

To Bad Barnum Couldn’t See 
Fun Beery Had Filming His Life 

For the World’s Greatest Showman Loved A Joke And 

It Didn’t Matter Whether It Was On 
“P. T.” or the Other Feller 

(ADVANCE FEATURE) 

It’s a pity the great P. T. Barnum didn’t live to share the 

fun that Wallace Beery and a pair of Hollywood scenarists had 

preparing “The Mighty Barnum,’’ 20th Century’s screen story of 

the world’s greatest showman, which comes to the 
Theatre.For Barnum was, by his own admission. 

a man who loved a practical joke. 

MIDGET MYSTERY 

Darryl Zanuck Took a Tip From 

Barnum When He Filmed Great 

Showman’s Life Story 

(ADVANCE STORY) 

Darryl F. Zanuck took a page fro^ 

P. T. Barnum’s book when he su“ 
rounded with mystery the pair of 

midgets and the giant he brought to 

Hollywood for his 20th Century Pic¬ 

tures production of “The Mighty 

Barnum,” which comes to the 
. Theatre .. 
Even the stars of Hollywood did not 

see them before the film was com¬ 
pleted, because Zanuck said thumbs 
down on Hollywood parties and in¬ 
sisted that they travel about Holly¬ 
wood in closed cars during the pro¬ 
duction of this Joseph M. Schenck pre¬ 
sentation in which Wallace Beery por- s 
trays the great showman of a century 
ago. Their contracts also stipulated 
that they must not appear at night 
clubs, or other gathering places of 
Hollywood celebrities. 

After scouring the country, Zanuck 
found a General Tom Thumb and bride 
and a Cardiff Giant in the respective 
persons of George and Olive Brasno, 
midget brother and sister, and Tex 
Madsen, eight feet four, who for the 
past two years had been appearing at 
the Chicago World’s Fair. 

This air of mystery even extend^^ 
to Virginia Bruce, for the screen test 
by which she won the role of 
lovely Jenny Lind, the Swedish Night¬ 
ingale whom Barnum brought to 
America, was made in secret and kept 
under lock and key. Not even 
Zanuck’s associates at 20th Century 
have seen it. 

Others in the cast of the story 
from the pens ‘of Gene Fowler and 
Bess Meredyth are Adolphe Menjou, 
Virginia Bruce, Rochelle Hudson, 
lanet Beecher, Lucille La Verne and 
Tammany Young. Walter Lang di¬ 
rected “The Mighty Barnum” for re¬ 
lease through United Artists. 

“Barnum had the typical Yankee 

sense of humor of his Connecticut 

boyhood,” say Gene Fowler and Bess 
Meredyth, who concocted the screen 
play, “and it carried through to 
the very end of his life. In his day 
humor which did not carry at least 
a modicum of physical discomfort to 
the object of the joke just wasn’t 
humor. 

“Even when he was the butt of 
the prank, Barnum was not without 
appreciation for the ingenuity in¬ 
volved in it. He recites with relish in 
his autobiography the tale of the time 
when the head of a show he was trav¬ 
eling with pointed him out to a mob 
of irate villagers as a murderer they 
were hunting with intent to lynch. 
Barnum’s new suit was ruined and he 
was almost strung up before the per¬ 
petrator of the prank saved him. And 
yet he seems to have borne the man 
no malice.” 

Wallace Beery 

6—One Col. Player Head 

{Mat .05; Cut .20) 

On another occasion, Barnum was 
able to turn his knavishness to finan¬ 
cial advantage. While running his fa¬ 
mous American Museum in New 
York, reproduced in this Darryl F. 
Zanuck production, he found that 
the customers brought their lunch and 
stayed all day. So he hung a sign over 
the back exit reading: “This Way to 
the Egress,” and the yokels, believing 
they were being directed to a new 
and strange exhibit, walked through 
the door and found themselves out in 
the street. This incident has been 
worked into the film which Walter 
Lang directed for release through 
United Artists. 

And with no less alacrity he con¬ 
fesses to being taken in by a man 
who sold him a valuable oil painting 
of Jenny Lind which turned out to be 
a cheap, varnished lithograph, and 
how he once offered to buy from his 
home town deacon a piece of salt 
meadow that he himself had owned 
for several years. 

So the man who introduced the 
Swedish Nightingale to this country, 
who made fortunes from the midget 
General Tom Thumb, the Cardiff 
Giant and the Wild Man from Borneo 
and who coined the statistical axiom 
that “there’s a sucker born every min¬ 
ute,” will be shown on the screen in 
this Joseph M. Schenck presentation 
in the light he would have preferred. 
That, at least, is the conviction of the 
authors of this colorful film story in 
which Adolphe Menjou, Virginia 
Bruce, Rochelle Hudson and Janet 
Beecher are also importantly cast. 

y 
Menjou’s Best-Dressed-Man 

Title Challenged by Beery! 

(ADVANCE STORY) 

Adolphe Menjou’s reputation as 

Hollywood’s leading fashion plate has 

been challenged by no less a person¬ 
age than Wallace Beery, with whom 
he appears in 20th Century’s “The 
Mighty Barnum,” showing. 
at the .Theatre. 

In the title role of this Joseph M. 
Schenck-Darryl F. Zanuck presenta¬ 
tion, Beery blossoms forth in unpre- 
cedented sartorial grandeur. Taking 
time off from his midgets, giants and 
the rest of his side show exhibits tak 
court the beautiful Jenny Lind, “Bar^ 
num” Beery dons a frock coat, silk 
topper and long satin-lined Inverness 
cape, and even wields a gold-headed 
cane. Add to this a pair of carefully 
cultured silky side-burns and you have 
completed the dazzling spectacle. 

Beery’s challenge was the more 
spirited since the film, which Walter 
Lang directed for release through 
United Artists, offers Menjou ample 
opportunity to compete in the sar- 
torial lists. But Adolphe’s off-screen 
standing as Hollywood’s best-dressed ^ 
star remains unaffected, as a hurried 
checkup when the picture was com-^.'* 
pleted, found him two dozen suits, 
twelve hats, nine robes and several 
dozen sundries in the lead. 



Section 

« MIGHTY BARNUM 
HOLLYWOOD RAVES 

TRACED TO BARNUM 
“Colossal!” “Stupendous!” 

“Gigantic!”—Showman 

Pulled ’Em All 

(CURRENT FEATURE 

“It’s Colossal!”—“Stupendous!”— 

“Gigantic!” Thus Hollywood modestly 
cries its wares, and the world credits 
Hollywood with originating the prac¬ 
tice of applying superlatives to the 

commodities one has to sell. 
But Darryl F. Zanuck in producing 

“The Mighty Barnum,” for 20th Cen¬ 

tury Pictures, discovered that Holly¬ 
wood is merely following in the foot¬ 

steps of the world’s greatest showman 
in this matter. 

For it was in exhibiting such dis¬ 
coveries as General Tom Thumb, the 

world’s smallest man, the Cardiff 
^■ant. George Washington’s 1 60-year- 

old negro nurse, the Fiji Mermaid and 
other freaks of nature a hundred years 

ago at his famous American Museum 
in New York City that Barnum first 
pressed into service the adjectives 
which are now commonplace in Hol¬ 
lywood terminology. 

Barnum Was Right 

“Barnum was right,” says Zanuck. 
“You’ve got to capture the imagina¬ 

tion of the public by showmanship 
and the methods he originated are 
still in use. The wizardry of the man 
is all the more apparent in the fact 
that he started his career a century 
ago. 

“Without a Barnum, it is safe to 
venture the guess, there would be no 
Hollywood in the sense of the vast 
industry which exists today. He put 
entertainment on the scale on which 
it now operates and made America 
the foremost country in world show¬ 
manship. The world will pay any price 
today for entertainment, and thus is 
paying tribute to P. T. Barnum.” 

Wallace Beery brings the “Prince 
Humbugs” to life again on the 
.Theatre screen where 

this colorful Joseph M. Schenck pre¬ 
sentation, which Walter Lang directed 
for release through United Artists, 
currently holds forth. Adolphe Men- 
jou, Virginia Bruce, Rochelle Hudson 
and Janet Beecher head the support¬ 

's. ing cast. 

“ONE-SHOT” STONEY 

Earns Good Living Hurling Ripe 

Vegetables and Things At 

Hollywood Stars 

(CURRENT STORY) 

“One-Shot” Stoney, Hollywood calls 
him. His real name is Jack Stoney, 
and he makes his living hurling mis¬ 
siles at screen stars. 

For hitting Wallace Beery in the 
face with a couple of tomatoes Stoney 
received $35 during the filming of 
20th Century’s “The Mighty Barnum,” 
released through United Artists and 
currently at the. 
Theatre. 

The scene reproduced a riot in 
Barnum’s American Museum in New 
York City, which followed the dis¬ 
covery that the showman had faked 

-v>- one of the chief exhibits. Stoney, 
standing in the back of a crowd of 
300 extras, plunked Beery first in the 

ye and then in the mouth with the 
^accuracy of a rifle expert. 

Whenever there is any first-class 
hurling to be done, the studios call 
for Stoney—for he seldom fails to 
hit a “bulls-eye” the first shot. For 
the past ten years, he has been throw¬ 
ing chairs and vegetables at stars. Be¬ 
fore that he was star pitcher for a 
navy baseball team, and played pro¬ 
fessional baseball for a while. 

Stoney admits that in his salad days 
he occasionally missed his mark with 
painful results to his target. There 
was, for instance, the time when he 
threw a box of soap at Clara Bow in 
“The Fleet’s In” and almost knocked 
her ou . Another time he conked 
Jack Oakie with a chair when the com¬ 
edian was off his guard. Stoney’s fee 
js $25 a throw—or two shots for $35. 

Caricature by Gard, showing Wallace Beery (lower right hand 

corner) in the title role of 20th Century’s “The Mighty Barnum,” 

released through United Artists and showing 

at the-Theatre with Virginia Bruce 

(carrying muff) as Jenny Lind, Adolphe Menjou (wearing top 

hat), Rochelle Hudson (upper left hand corner), and a dozen 

of the freaks the world’s greatest showman exhibited. 

1—Four Column Scene (Mat .20; Cut .80) 

Adolphe’s Early Military Training 

Takes Credit For That Menjou Dash 

(BIOGRAPHICAL FEATURE) 

Cornell University gave Adolphe Menjou his love of the 
theatre, but to Culver Military Academy goes the credit for his 
military bearing and sartorial fastidiousness. 

After graduating from Cornell, --- 

for almost a year he appeared in a 

sketch, playing nine shows daily. Re¬ 

turning to New York, he played small 

parts in a number of pictures includ¬ 
ing “The Amazons,” “The Kiss” and 
“The Moth.” 

With th? declaration of war, Men¬ 

jou enlisted as a private in the Cornell 

Unit of the American Red Cross. He 
was on the Italian front at the time 
of the Caporetto retreat and later 

was promoted to a captaincy and 
transferred to the Alpine section. 

When the war ended, Menjou re¬ 
turned to New York and became pro¬ 
duction manager for William Worth¬ 

ington. Before a year was over, he 

had returned to the screen, playing in 
several productions before Charlie 

Chaplin cast him in “A Woman of 

Paris.” It was in this picture that 

Menjou made his first step toward 
screen prominence. 

An able linguist, Menjou played in 
some of the first talkies made in 
French, Spanish and German. 

Outstanding among his more re¬ 

cent pictures are “The Front Page,” 
“A Farewell to Arms,” “Morning 

Glory,” “Convention City,” “The 

Trumpet Blows,” “Little Miss Mark¬ 
er,” “The Human Way” and “The 
Mighty Barnum,” Darryl F. Zanuck’s 

20th Century production for release 
through United Artists, which brings 

the world’s greatest showman to life 
in the person of Wallace Beery on 

the .Theatre screen next 
(Mat .05; Cut .20) . 

THE STORY 
It is 1835. The ledger of Phineas T. Barnum, who runs a general 

store on New York City’s Bowery, registers exactly zero. 

His stern New England wife, Nancy, and bis pretty ward, Ellen have 

been practically running the business while Barnum concentrates on 

collecting three-headed frogs and similar freaks of nature with the aid 

of his drunken but extremely learned friend Bailey Walsh. 

Nancy finally persuades Barnum to return to her father’s Connecti¬ 

cut farm and gives him $250 to buy the railroad tickets. He returns to 

announce that he and Walsh have paid $200 for a lease on a livery 

stable and are opening a freak museum. With the remaining $50 he has 

bought a negress known as Joice Heth, from a man named Skiff, who 

claims she is 160 years old and was nurse to the infant George Wash¬ 

ington. 

The museum flourishes until Skiff appears and demands $1,000, 

threatening to expose Joice as a fake. Barnum throws him out. Horace 

Greeley of the Globe prints the expose, and the museum is only saved 

from collapse by the arrival from Italy of Madame Zorro, the bearded 

lady. Greeley warns the public against another fake and Beery offers 

to publicly prove that the bearded lady is authentic. Skiff pays Madame 

Zorro $1,000 to slip out of her dressing room while he substitutes a 

man, and the enraged crowd wrecks the museum. 

Barnum is contemplating the relative joys of returning to the 

farm when his meditations are disturbed by the arrival of Tom Thumb, 

midget, applying for a job so he can marry his little sweetheart, 

Lavinia. 

Barnum reopens the museum with the wedding of the midgets. 

Money rolls in and Barnum sends Walsh to England to purchase Jumbo, 

the world’s largest elephant. Unable to effect the purchase, Walsh 

brings back Jenny Lind, the Swedish Nightingale, instead. 

Jenny takes the heart of America by storm and Barnum falls in 

love with her. He neglects business and the museum begins to fail. 

Barnum gives a big dinner in honor of Jenny Lind, but commits so 

many blunders that the Swedish ambassador rises in indignation and 

announces that his country and his countrywoman, Jenny Lind, have 

been insulted, and all the guests leave. 

Next morning, learning of Jenny’s proposed departure, Barnum 

rushes to her hotel suite and finds her with Walsh. After a battle, Walsh 

leaves for England with the singer. 

Wandering about the Bowery, broke and deserted by his wife, 

Barnum runs into Tom Thumb. They plan to re-open the museum but 

the day before the opening it catches fire and burns to the ground. 

Walsh, who had returned from England and secreted himself in a 

mummy box to surprise Barnum, is rescued by the showman. He ex¬ 

plains everything to Barnum’s satisfaction and announces that he has 

brought back Jumbo, a gift from Jenny Lind. 

With the museum burned, Barnum decides henceforth to exhibit in 

a tent and move from place to place as business warrants. Taking 

Walsh’s first name, Barnum announces the partnership of Barnum and 

Bailey—the Greatest Show On Earth. 

where he had appeared in amateur 

theatricals, Menjou, who was born in 

Pittsburgh, the son of a retired French 
inn-keeper, toured with many travel¬ 

ing stock companies, finally landing 
in New York. There being no imme¬ 

diate work for him on Broadway, 

Menjou drifted to the Vitagraph Stu¬ 
dios where, because he owned a dress 

suit, he was given extra work. A 
vaudeville tour temporarily side¬ 

tracked his motion picture career, and 

Adolphe Menjou 

7—One Col. Player Head 
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HOLLYWOOD SAVED 
DAY FOR PRODUCERS 

“Barnum” Freaks Asked Star 
Salaries ’Till 'Natives’ 

Came To Rescue 

(ADVANCE FEATURE) 
One of the chief reasons why Hol¬ 

lywood has become and will continue 
to be the center of this country’s film 
production was vividly illustrated dur¬ 
ing the filming of Darryl F. Zanuck’s 
production of “The Mighty Barnum,’’ 
showing.at the 
.Theatre, according 
to Ed Ebele, production manager for 
20th Century Pictures. 

An attempt to procure the required 
“props,” side show freaks and other 
exhibits from various parts of the 
country resulted in demands that 
would have made the production of 
the picture altogether prohibitive. 

“For instance,” elucidated Ebele, 
“a farmer in the Middle West who 
heard we needed a two-headed calf 
magnanimously offered to rent the 
one he owned at a sum almost equal 
to the weekly salary of Wallace 
Beery, the star of the picture! 

“Owners of freaks the country over 
swamped us with offers. But just be¬ 
cause they knew we wanted them for 
picture work, their ideas of ‘fair’ 
rental values soared sky high, and if 
we had had to depend on these 
sources, there could have been no 
'Mighty Barnum.’ 

Hollywood to the Rescue 
“Fortunately for us, however, there 

has accumulated in Hollywood over a 
number of years a fund of miscellanies 
•—both animate and inanimate—in¬ 
cluding strange or trained animals, 
rare props, etc., equal to almost any 
picture requirement that might arise. 
Agencies have sprung up controlling 
the rental of these at fixed, reasonable 
figures determined by the value of 
the article. 

“We confronted the same problem 
when we came to hire the figures re¬ 
quired to people Barnum’s American 
Museum. We found sword swallowers, 
tattooed men, bearded ladies and the 
like asking stars’ salaries. And here, 
again, if was a case of Hollywood to 
the rescue in the form of a colony of 
retired side show entertainers who 
have settled around Hollywood and 
are picture minded.” 

George and Olive Brasno, talented 
brother and sister midgets, and Tex 
Madsen, the giant of the World’s 
Fair, were brought to Hollywood be¬ 
cause they are capable actors and play 
important dramatic roles in the screen 
story which Gene Fowler and Bess 
Meredyth concocted and Walter Lang 
directed for release through United 
Artists. The only other important ex¬ 
hibit the producers of this Joseph M. 
Schenck presentation found it neces¬ 
sary to import, according to Ebele, 
was the huge pachyderm who portrays 
Jumbo, the world’s largest elephant. 

A COMPLETE WRECK 
Beery Welcomed But Menjou 

Dreaded Smashing Up Of 

Barnum’s Museum In Film 

(CURRENT FEATURE) 
The wrecking of Barnum’s Amer¬ 

ican Museum during the filming of 
Darryl F. Zanuck’s 20th Century pro¬ 
duction of “The Mighty Barnum” held 
no terrors for Wallace Beery. 

But to Adolphe Menjou and Janet 
Beecher, his fellow-players in the 
film at the.Theatre, it 
presented a prospect fraught with 
nightmarish possibilities. 

For Beery has been through numer¬ 
ous free-for-alls in the course of his 
screen career. But Menjou has al¬ 
ways played the elegant gentleman, 
while Janet hails from the Broadway 
stage, where such things simply aren’t 
done. 

With a cry of “Fake!” and “Hum¬ 
bug!” 300 extras were turned loose 
among the exhibits. Director Walter 
Lang, following the instructions in the 
script concocted by Gene Fowler and 
Bess Meredyth from the showman’s 
own story, told the mob to “wreck 
everything!” 

They needed no further encourage¬ 
ment. Such a scene could be filmed 
only once, for the set, covering a 
whole stage, could hardly be put to¬ 
gether again. 

A few seconds after the signal had 
been given, the Midgets, the sword 
swallower, the Cardiff Giant, the 
bearded lady and all the rest of the 
freaks were buried beneath a shower 
of debris. Beery and Menjou were 
the center of a seething, clawing mass, 
trying to shield Miss Beecher and, at 
the same time, if at all possible, pro¬ 
tect themselves. 

Inside of five minutes, what had 
been a very striking reproduction of 
Barnum’s Museum was a litter of 
shattered glass, wood and crockery. 
The cost of the damage ran into thou¬ 
sands. But, Nero-like, director Lang 
looked on with gleeful satisfaction. 
“The Mighty Barnum” is released 
through United Artists. 

AMBITIOUS 

Rochelle Hudson 

10—One Col. Player Head 

(Mat .05; Cut .20) 

Hendrik Hudson9s Relative 

But That’s Not Enough Claim To 

Fame For Ambitious Little 

Rochelle Hudson 

(BIOGRAPHICAL FEATURE) 

Being a direct descendant of Hend¬ 

rik Hudson might be sufficient claim 
to fame for most little girls, but not 

for Rochelle Hudson. 
At the tender age of four Rochelle 

could sing, dance and recite so re¬ 
markably well that she was the most 

popular child in the town of Clare- 

more, Oklahoma. 
After receiving her preliminary edu¬ 

cation in her home town she accom¬ 

panied her parents to Hollywood, 

where she studied dancing, piano and 

singing. Her early ambition was to 

be a ballet dancer, and she still takes 

dancing lessons. 
When she had been in the cinema 

center a year, one of the major mo¬ 

tion picture companies gave Rochelle 
a contract. She continued to go to 

high school, and while actually en¬ 
gaged in working on a picture, she 

attended the school provided for 

minors on the lot. 
Although she had never met Clare- 

more’s leading citizen, Will Rogers, 

she became well acquainted with him 

when she played in “Doctor Bull,” 
and following this in “Mr. Skitch” 

and “Judge Priest.” 
Her other recent film appearances 

include “Walls of Cold,” “Such 

Women Are Dangerous,” “Harold 

Teen,” “Imitation of Life” and “The 

Mighty Barnum,” Darryl F. Zanuck’s 

20th Century picture released through 

United Artists and now at the. 

Theatre, in which Wallace Beery por¬ 

trays the world’s greatest showman. 

Rochelle was engaged once, but 
she insists that it’s all over now and 

her heart is in her work. 

JUGGLING FIGURES 

“Barnum” Fashion Designer Finds 

Feminine Contours Have 

Changed With Modes 

(FASHION FEATURE) 
Changing a Hollywood screen star 

of 1934 into a fashion plate of a cen¬ 
tury ago is a feat that requires the 
skill ot the architect as well as the 
designer, according to Omar Kiam, 
noted fashion expert for 20th Century 
Pictures. 

This was the problem that con¬ 
fronted Kiam when he came to design 
the costumes worn by Virginia Bruce, 
Rochelle Hudson, Janet Beecher and 
other feminine players in Darryl F. 
Zanuck’s production of “The Mighty 
Barnum,” which comes to the. 
.Theatre. with 
Wallace Beery portraying the world’s 
greatest showman. 

“Feminine figures are so different 
today than in P. T. Barnum’s day a 
hundred years ago that it would in¬ 
volve actual torture for a modern 
screen star to attempt to get into a 
gown of the period,” says Kiam, who 
was famous on Broadway as a stage 
designer before coming to Hollywood. 

“The main difference, of course, 
lies in the old whalebone corset, which 
women today would find not merely 
uncomfortable but actually painful. 
The feminine figure, too, has changed 
markedly in contour. As a result of 
this, it was necessary to do consider¬ 
able experimenting.” 

Kiam solved his problem by making 
his costumes according to the lines 
in vogue in Barnum’s early days. Then 
a special form was made, reproducing 
the exact lines of each actress. The 
original costumes were then remod¬ 
eled and reinforced to conform to the 
individual figure. In this way the star 
was fitted to the gown, instead of the 
gown to the star, an entirely novel 
procedure in Hollywood costume de¬ 
sign. 

“It could not have been done any 
other way without forcing the 
actresses into a type of corset that 
would have been unbearable,” ex¬ 
plains Kiam. 

“The Mighty Barnum,” was di¬ 
rected by Walter Lang for release 
through United Artists. 

Virginia Bruce Says 
Wed If You’d Act Well 

(ADVANCE STORY) 
“Marriage is a success for a screen 

actress even when it is a failure.” 
So says Virginia Bruce, resuming 

the name she relinquished to become 
Mrs. John Gilbert and returning to the 
screen of the .Theatre 
.as Jenny Lind, the 
lovely Swedish nightingale in 20th 
Century’s “The Mighty Barnum,” re¬ 
leased through United Artists, with 
Wallace Beery playing the world’s 
greatest showman. 

“Even though I gave up my career 
to marry John Gilbert,” continues the 
blonde, blue-eyed Miss Bruce, “I feel 
that in returning to pictures now, with 
my marriage an unsuccessful adven¬ 
ture, I have gained much. 

“For marriage is an experience very 
beneficial to a young actress. If act¬ 
ing is a portrayal of the experience 
and emotions of love and life, cer¬ 
tainly the best and quickest way to 
obtain that experience is in matri¬ 
mony. 

“Without it, I believe one is merely 
an observer. With it, you accumulate 
a fund of experience to draw on in 
acting a screen role and you are the 
better actress for it. 

“Most young actresses are sure of 
themselves, but not sure of their emo¬ 
tions. Marriage removes this uncer¬ 
tainty.” 

You wait and see—we’ll be rich, Wallace (Barnum) Beery is telling his 

skeptical wife, Janet Beecher, while their ward, Rochelle Hudson, looks 

on in 20th Century’s “The Mighty Barnum,” released through United 

Artists and showing-at the-Theatre. 

4—Two Column Scene (Mat .10; Cut .40) 

Zanuck Says Film Stock Companies > 

Cause Audiences to Tire Of Seeing 

Same Faces; ‘Barnum ’ Ideally Cast 

Ancient Rome Closer 
Than America of 1850 

At Any Rate That’s How 
Hollywood Prop Depart¬ 

ment Sees It 

The accumulation by film studios of a string of contract 
ayers, otherwise known as “stock companies,’’ finds a vigor¬ 

ous opponent in Darryl F. Zanuck, producer of 20th Century 
pictures, who ordered that this practice be carefully avoided in 
the casting of his forthcoming pictures. 

“Statistics show that when a com¬ 
pany employs a large stock list of 

talent,” says Zanuck, “the individual 

players are shoved into parts which 

do not necessarily fit them, merely 

to absorb their salaries. 
“Audiences may enjoy seeing the 

same faces together in the same sit¬ 

uations a few times, but too much 

repetition makes this practice a draw¬ 

back rather than an asset, and tends 

to hurt all pictures in general. 

“In ‘ The Mighty Barnum,’ for 

instance, we have forty-two speaking 

parts besides the star, Wallace Beery. 

But we made individual casting ar¬ 

rangements with forty-two players, 

each fitted for the particular role he 

is playing. 
“Although this is a more expensive 

manner of producing pictures, we be¬ 

lieve that audiences are entitled to 
see new casts and new combinations 

of players in each film, and also that 

our productions will be more accur¬ 

ate in cast types.” 
When 20th Century Pictures was 

formed about a year ago by Joseph M. 

Schenck and Darryl F. Zanuck, to 

produce pictures for release through 

United Artists, the company an¬ 

nounced that it would depend on bor¬ 

rowing players from other companies 

in addition to those it held under 

(ADVANCE FEATURE) 

A Hollywood property department 

would much sooner be asked to re¬ 

produce the living room of an an¬ 

cient Roman matron than that of an 
American housewife of the early 
nineteenth century, according to Julie 
Heron, who is responsible for furn¬ 

ishing all the interior sets of films 
made by 20th Century Pictures. 

“It is much easier to get authentic 
information regarding the interiors of 

homes and commercial establishments 

of ancient Rome than it is to get the 
same information concerning America 

from 1800 to 1850,” says Miss 
Heron, who met this problem while 
working on Darryl F. Zanuck’s pro»£ 

duction of “The Mighty Barnum,’* 

released through United Artists and 

showing.at the. 
Theatre, with Wallace Beery portray¬ 

ing the great showman. 

Few Authentic Pictures 

personal contract. It was the first 

Adolphe Menjou and Virginia Bruce 

11—One Col. Scene 
(Mat .05; Cut .20) 

company to borrow stars on a large 

scale. Among those procured in this 
way last season were Wallace Beery, 

Jackie Cooper, Lee Tracy and Otto 

Kruger from M-C-M; Ann Harding 

and Clive Brook from R-K-O; George 

Raft, Jack Oakie and Cary Grant from 

Paramount and Spencer Tracy from 
Fox. The stars under personal con¬ 

tract to 20th Century are George 

Arliss, Ronald Colman, Constance 

Bennett, Fredric March and Loretta 

Young. 
“The Mighty Barnum,” which Gene 

Fowler and Bess Meredyth based on 

the world’s greatest showman’s own 

story of his life, comes to the. 

.Theatre . 

Sound, Camera Crews Clash 
Shooting Beery and Midget 

(ADVANCE STORY) 
Trying to photograph George 

Brasno, three-foot midget, and six- 
foot Wallace Beery in the same scene 
created a near panic among members 
of the sound crew and the camera 
staff, during the filming of “The 
Mighty Barnum,” Darryl F. Zanuck’s 
20th Century production of the life 
of the world’s greatest showman, 
which comes to the. 
Theatre. 

Peverell Marley, the camerman, 
managed to get the two into the same 
scene, but the sound man, who 
dangles the microphone over the ac¬ 
tors’ heads during the making of a 
scene found it impossible to drop his 
microphone down to a point above 
Brasno’s head in order to pick up the 
little voice of the Lilliputian. 

Each time the cameraman started 
grinding, the sound man dropped the 
microphone so low it showed in the 

“The reason we encounter so much 

difficulty in this respect with this 
period is due to the lack of authentic 

pictures. The little information we do 
have is obtained from comparatively 

few authentic books. The authors of 

that time apparently cared little about 
interior decoration, for few of their 

books contain anything about inter¬ 

iors. There is ample material, how¬ 

ever, concerning exteriors. 
“During that particular phase of 

American history, continues Miss 
Heron who is, incidentally, the only 

woman holding such a position in a 
large studio, “the country was ex¬ 

panding at a terrific rate! Furniture 
and furnishings were not considered^ 
so much for their decorativeness a" 

for their practical utility. A pitcher 
was a pitcher, whether it was orna¬ 

mental or not. It was purchased be¬ 

cause it held water and for no other 
reason. The same held true of the 

rest of the furnishings. 

More Data On Ancient Rome 

“There are some sketches in ex¬ 
istence of interiors of that early 
American period, but most of them 
we discard as not being authentic, 
because the artists paid little atten¬ 
tion to detail and their drawings 
were very poorly done. The periods of 
the Louis’ in France, the days of an¬ 
cient Rome and Egypt are much easier 
to reproduce, so far as interiors are 
concerned. 

“In gathering data for The Mighty 
Barnum’ we spent considerable time 
on research,” said Miss Heron. “We 
found very little information, but of 
what we did find, we made good use. 
Among other things, it was necessary 
for us to make up special barrels, 
brooms, show cases, trunks and in¬ 
numerable other articles used in the 
various scenes. 

“It was a difficult task,” concluded 
Miss Heron, “but I believe we have 
made as faithful a reproduction of the 
interiors of that time as it is possible 
to make.” 

picture. After this happened several 
times, the argument between sound ^ 
crew and camera crew developed into ^ 
a near civil war. 

It was suggested that Walter Lang, 
the director, solve the problem by 
having Beery pick the midget up in 
his arms, but Lang refused. Then 
there was some talk of having Beery 
stoop down but the director squelched 
that idea too. 

It took Beery to offer the solution. 
He suggested that the microphone 
cable be brought under the floor out 
of sight of the camera up to where 
he was standing. He then took the i 
“mike” and dropped it do.vn his \ 
trouser leg to his knee which was di- 
rectly in line with the midget’s head. 
The stunt worked like a charm. “The 
Mighty Barnum” is released through 
United Artists. 

yt. 



CURRENT BIOGRAPHIES—PLAY DATE READERS—REVIEW 

Barnum And His Tippling Aide 

Wallace Beery as the shrewd Phineas T. Barnum, self-styled “Prince of 

Humbugs,” and Adolphe Menjou as Mr. Walsh, his tippling aide in 20th 

Century’s “The Mighty Barnum,” released through United Artists and now 

at the Theatre. 

2—Two Col. Scene (Mat .10; Cut .40) 

“Mighty Barnum” Proves Mighty 

Entertainment; Beery At His Best 

As “World's Greatest Showman99 

(REVIEW) 

“The Greatest Show On 'Earth!’’ 
You will walk out of the Theatre 

this week with that line ringing in your ears and a conviction 
in your cinema-going heart that it’s a perfect one-line description 
of the picture you have just watched unreel on the screen. 

For “The Mighty Barnum,” which 
Darryl F. Zanuck’s 20th Century Pic- 

JANET BEECHER HAD 
TO WAIT FOR BREAK 

Made Stage Debut at Seven¬ 

teen and Got Nowhere Fast 

for Next Two Years 

(BIOGRAPHICAL FEATURE) 

Every actress has her ups and 
downs, but for the first two years of 
Janet Beecher’s stage life, it was 
mostly down. 

At the immature age of seventeen, 
she “walked on” in a Broadway all- 
star revival of “Two Orphans,” which 
ran long enough for Janet to under¬ 
study a part and eventually take over 
the role. 

It was at the completion of this 
run that the hard luck began to break 
and for nearly two years the young 
actress found little work and all the 
plays she did manage to get into fiz¬ 
zled out before they’d run a week. It 
was during this period that the fam¬ 
ous Augustus Thomas reassured her, 
“You’ll be all right if you come out 
of your shell.” 

Janet was born in Jefferson City, 
Missouri, and when she was seven¬ 
teen her father suffered severe finan¬ 
cial reverses as a result of which her 
mother brought Janet and her sister 
to New York to seek stage fame. That 
sister is Olive Wyndham, one of the 
best-known actresses on Broadway. 

Break Came At 19 

When she was nineteen, Janet ful¬ 
filled Thomas’ prophecy and 
“emerged” under the guidance of 
David Belasco in “The Concert,” 

"which cast her as a woman of thirty. 
Her success in this role caused Bel¬ 
asco to place her in three more of his 
plays. She rose steadily in a series of 
Broadway successes, and became an 
outstanding star in “Courage,” which 
ran for a whole year in New York. 
Following this triumph she spent two 
years abroad and tried out a play in 
London. Upon her return to New 
York she appeared in the stage pro¬ 
duction of “Men Must Fight.” 

The actress had never worked in 
motion pictures until Darryl F. 
Zanuck, producer of 20th Century 
Pictures, released through United Ar¬ 
tists, brought her to Hollywood for a 
featured role in “Gallant Lady,” star¬ 
ring Ann Harding. Critics hailed her 
as a new film find, and she was given 

Jane Beecher 
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roles in 20th Century’s subsequent 
production of “The Last Gentleman” 
starring George Arliss, and may cur¬ 
rently be seen in that company’s “The 
Mighty Barnum” at the. 
Theatre. Janet plays the staid New 
England wife of the great showman, 
while the self-styled “Prince of Hum¬ 
bugs” himself is portrayed by Wallace 
Beery. 

Studio Gateman Acted In 
Very Ungatemanly Manner 

Here’s a story about a studio gate- 
man who didn’t bar out the film star, 

even though he didn’t recognize him. 

But it was a close shave. 
When a shiny black roadster drew 

up at the United Artists studios and 
the head of the driver, wearing a 
week’s growth of beard, popped out, 
the gateman called a halt. 

“I’m Adolphe Menjou,” announced 
the driver. 

“Then I’m Ronald Colman,” re¬ 
plied the gateman. 

“This is my makeup for The 
Mighty Barnum’,” whispered Menjou. 

And the gateman acted very unlike 
a studio gateman—or unlike a press 
agent’s conception of one—by letting 
him pass without further evidence. 

“The Mighty Barnum,” a 20th Cen¬ 
tury picture, is now at he. 
Theatre. 

BARNUM CENTENNIAL 

Film Comes Just One Hundred 

Years After Showman Exhibited 

His First Freak 

(PLAY DATE READER) 

“The Mighty Barnum,” which 20th 
Century brings to the. 
Theatre today for a.day 
engagement, is in the nature of a 

Centennial Celebration offering. 
For it was exactly one hundred 

years ago that P. T. Barnum, played 
by Wallace Beery, left his grocery 
store on New York City’s Bowery, and 

launched his career as the world’s 
greatest showman by exhibiting Joice 
Heth, an aged negress claimed to be 

160 years old and to have nursed 

George Washington in his infancy. 
Whether Joice was actually a Bar¬ 

num hoax or not was never deter¬ 
mined, but the newspapers of the day 

devoted a flattering amount of edi¬ 
torial space to the question of her 
authenticity and even the clergy 

found her worthy of mention. 
In his autobiography, Barnum de¬ 

scribed Joice as “quite garrulous about 
her protege, ‘dear little George,’ at 

whose birth she declared she was pres¬ 

ent.” Her story was that she was the 
slave at the time of the half-sister of 

Washington’s father and that she 
dressed the infant in his first clothes. 

Her claim seemed the more valid be¬ 
cause of the many intimate reminis¬ 

cences of his boyhood she related, and 
further evidence in her favor was a 
bill of sale which Barnum obtained, 

dated February 5, 1727, and signed 
by a member of the Washington fam¬ 
ily, the document stating that Joice 
was at that time fifty-four years old. 
Lucille La Verne, who plays the aged 
negress in the film, spent eight hours 
being made up for the role. 

General Tom Thumb, the world’s 
smallest man, the Cardiff Giant, the 
Woolly Horse, the Fiji Mermaid, the 
two-headed calf and all the rest of 
the freaks with which Barnum amazed 
contemporary New Yorkers are also 
present in the film, which Walter 
Lang directed from a story by Gene 
Fowler and Bess Meredyth for release 
through United Artists. 

Adolphe Menjou, Virginia Bruce, 
Rochelle Hudson and Janet Beecher 
are also prominently cast in “The 
Mighty Barnum,” Virginia portraying 
Jenny Lind, the lovely Swedish Night¬ 
ingale, whom Barnum introduced to 
America at Castle Garden. 

Barnum’s Museum 

Rises On Screen 

Beery Portrays “Greatest 

Showman99 In New Film 

(PLAY DATE READER) 
That venerable house of a thousand 

wonders which once drew the gullible 
multitudes to Broadway and Ann 
Street in New York—Barnum’s Amer¬ 
ican Museum—rises again on the 
screen of the .Theatre 
today when 20th Century’s “The 
Mighty Barnum,” begins a. 
day engagement, with Wallace Beery 
in the title role. 

With full accuracy of detail, Dar¬ 
ryl F. Zanuck reproduced this once- 
famous edifice, right down to replicas 
of the exhibits which Americans of 
a century ago eagerly paid their 
twenty-five cent pieces to gaze on in 
wide-eyed amazement. The Fiji Mer¬ 
maid, the Woolly Horse, the midget 
General Tom Thumb, the Cardiff 
Giant and even Joice Heth, the aged 
negress claimed to be 160 years old 
and one-time nurse of the infant 
George Washington are represented. 

Adolphe Menjou, Virginia Bruce, 
Rochelle Hudson and Janet Beecher 
play important roles in the screen 
play which Walter Lang directed from 
a script by Gene Fowler and Bess 
Meredyth. The production, which 
stresses the comedy angle, is released 
through United Artists. 

Film Script Published 

“The Mighty Barnum,” 20th Cen¬ 
tury’s screen story of the great show¬ 
man, starring Wallace Beery, marks 
an interesting innovation in book pub¬ 
lishing. 

For the first time in the history of 
motion pictures, the shooting script 
of the film, written by Gene Fowler 
and Bess Meredyth, was published in 
book form. 

The book was brought out by Co- 
vici, Friede to coincide with the pic¬ 
ture’s release through United Artists. 
“The Mighty Barnum” is currently at 
the.Theatre. 

tures brought to the. 
last night, has everything that any 

picturegoer could want—and gobs of 

it. 
Wallace Beery offers a superb 

characterization as the world’s great¬ 
est showman in this colorful, comedy- 
filled story by Gene Fowler and Bess 
Meredyth. 

Adolphe Menjou gives the best 
performance of his career as Mr. B. 
Walsh, his tippling manager and Vir¬ 
ginia Bruce is enchanting as Jenny 
Lind, the lovely Swedish Nightingale, 
whom Barnum, in a moment of sub¬ 
lime respite from his midgets, fat 
ladies, sword swallowers and the rest 
of his freaks, introduced to a breath¬ 
less America. 

The film, which Walter Lang ex¬ 
pertly directed for release through 
United Artists, begins just a century 
ago, in 1835, when Barnum left his 
failing Bowery grocery, rented a liv¬ 
ery stable and became a showman 
exhibiting such acquisitions as a two- 
headed calf, a couple of reptile mon¬ 
strosities and an aged negress named 
Joice Heth, hailed as 160 years old 
and the nurse of the infant George 
Washington. 

The expose of this exhibit as a 
hoax and the subsequent breaking up 
of the museum by an enraged crowd 
of patrons when the bearded lady 
shows masculine characteristics; the 
burning of the museum; the triumph¬ 
ant debut of Jenny Lind and the fiasco 
which Barnum’s absurd social blunders 
make of the magnificent dinner he 
gives for her, are highlights of the 
picture, which ends with Barnum and 

Mr. Bailey Walsh parading proudly 
down the street in front of Jumbo, 
the world’s largest elephant, herald¬ 
ing the inception of Barnum and 
Bailey, the Greatest Show On Earth. 

The story is studded with warm 
human touches and chock full of hil¬ 
arious comedy. Janet Beecher shines 
as the stern New England wife who 
frowns on Barnum’s wild ventures 
and Rochelle Hudson is excellent as 
his pretty ward, who has the misfor¬ 
tune to fall madly in love with the 
tippling Mr. Walsh. The sequences 
showing how the broke and discour¬ 
aged Barnum, having lost his fortune 
neglecting his business to squire the 
lovely Jenny Lind, is inspired with the 
courage to start anew by a chance 
meeting with the tiny Tom Thumb 
will put a lump in your throat and 
a tear in your eye. 

“The Mighty Barnum,” released 
through United Artists, is mighty en¬ 
tertainment. You’ll want to see it 
again and again. 

There's a difference between a 
stage fall and a film fall—a differ¬ 
ence in bruises and broken bones. 

Janet Beecher, for many years a 
stage actress, discovered the differ¬ 
ence during the filming of 20th 
Century's “The Mighty Barnum," 
when Wallace Beery had to push 
her into an open trunk eight times. 

On the stage, Janet explained, 
the fall could have been achieved 
by a trick. But the eye of the cam¬ 
era is quicker than the human eye, 
so she had to take her falls 
straight. “The Mighty Barnum" 
is released through United Artists. 

WALLY WALKED OUT 
ON PIANO LESSONS 

Beery Endured School But 

When Dad Added Music 

Practice, He Fled 

(BIOGRAPHICAL FEATURE) 

A big, awkward rough looking lad, 
Wallace Beery was known to his boy¬ 
hood friends as “Jumbo” and, what’s 
more, he liked it. 

Later in life, he was destined to 
be closely associated with some of 
his jungle namesakes, first when he 
got a job with a circus, and again 
when he made his new film, “The 
Mighty Barnum,” in which Jumbo, 
the world’s largest pachyderm, plays 
an important part. 

Wally was born in Kansas City, 
Missouri, on April Fool’s Day. His 
father was a policeman. Wally agreed 
to tussle with geography and mathe¬ 
matics at the Chase School for a 
while, but when his parents added 
piano lessons, he rose in revolt. When 
on top of that, his father caught him 
sneaking rides on railroad trains, 
Wally found it advisable to run away 
from home. He got as far as Mem¬ 
phis, Tennessee, and after going hun¬ 
gry for a few days, returned home to 
parents who had been worried into 
a forgiving mood. They went further, 
and gave their permission for him to 
go to work. 

Workin’ On The Railroad 

His friendships with railroad men 
landed Wally a job as a wiper in a 
roundhouse. Later he worked in a 
bolt and nut factory. Then his brother, 
William, who was a press agent for 
a circus, got him a job as elephant 
man with Ringling Brothers at $3.00 
a week. But his other brother, Noah, 
was earning all of $25 a week as a 
Broadway chorus man, so Wally made 
another change. He made rapid prog¬ 
ress and overnight replaced Raymond 
Hitchcock as the star of “The Yankee 
Tourist.” 

Accepting an offer from the Ess- 
anay film studios in Chicago, he met 
and married Gloria Swanson, who was 
then an extra girl. He learned the pic¬ 
ture business quickly and was soon 
directing Francis X. Bushman and 
other leading stars of the day. 

Goes To Hollywood 

Sent to California to manage the 
Essanay studio there, Beery joined the 
famous Keystone comedies. He played 
his first villain role with Hobart Bos- 
worth in “Behind the Door” and was 
such a success that he renounced 
comedy to play the “heavy” in such 
memorable films as “Robin Hood,” 
“The Four Horsemen,” “The Three 
Musketeers,” “Old Ironsides” and 
“The Pony Express.” He returned to 
comedy to co-star with Raymond Hat¬ 
ton in a series of films including “Be* 
hind the Front,” “We’re In the Navy 
Now” and others, and later went in 
for his present type of characteriza¬ 
tion in “Tugboat Annie,” “The 
Champ,” “The Bowery,” “Dinner At 
Eight,” “Treasure Island,” "Viva Vil¬ 
la” and, most recently, Dariyl F. 
Zanuck’s 20th Century production of 
“The Mighty Barnum,” released 
through United Artists and showing 
.at the. 
Theatre. 

BEERY BRINGS AM BACK 

Fugitive Chimp Holds Up “Barnum” 

Scene Until Wally Lures Him 

Back to Set 

Wallace Beery is $25 richer today 

because of a bit of monkey business. 

Snooky, a trained chimpanzee, was 

hired to work in 20th Century’s “The 

Mighty Barnum,” released through 

United Artists and now showing at the 

.Theatre. 
In the middle of a scene, Snooky 

turned temperamental and ran away. 

For ten minutes, the frisky animal led 

his trainer and a dozen workmen a 
merry chase around the stage. 

Finally, impatient at the delay, di¬ 
rector Walter Lang declared: 

“I’ll give $5 to anybody who cap¬ 
tures that chimp.” 

Beery walked over to Snooky, stuck 

out his hand and called him. With¬ 

out a moment’s hesitation, the chimp 
took Beery’s hand and accompanied 

him back to the set, where Beery 
collected his reward. 

Four times more Snooky scampered 
off and Beery lured him back to the 

tune of five one-dollar bills. 
After the fifth payment Lang 

grumbled: 
“I shouldn’t be surprised if this 

thing were a frameup between you 
and the chimp,” and proceeded to 
have the entire set enclosed with 
canvas “flats.” 

Barnum denounces his manager for his attentions to Jenny Lind. Wallace 

Beery, Adolphe Menjou and Virginia Bruce in a scene from 20th Century’s 

“The Mighty Barnum,” released through United Artists and now at the 

_Theatre. 
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14 x 36 Insert Card 

Order Blank 

“THE MIGHTY BARXUM” 
Send to: 

Manager_ Theatre_ 

Town_ State_ _ 

HOW MANY 
POSTERS 

(Quantity Prices For Each Picture Only) 
AMOUNT 

22 x 28 Color Enlargements 

Exhibitors duly licensed to exhibit “The Mighty BarnunT’ arc authorized 
to use the advertising materials and ideas contained in this book solely 
for the purpose of exploiting “The Mighty Barnum” and for no other 
purpose. The use of such advertising material and ideas by all other per¬ 
sons is prohibited and any infringement of this registered copyright will 
be prosecuted under the law. 

Copyright MCMXXX1V by United Artists Corporation, New York, N. Y. 

WINDOW CARDS 

@ 7c each (1 to 50)_ 

@ 6c each (51 to 100)_ 

@ 5c each (over 100)_ 

INSERT CARDS 

_ @ 25c each (1 to 25)_ 

_ @ 22c each (26 to 50)___ 

_ @ 20c each (51 to 100)_J_ 

_ @ 18c each (over 100)_ 

HERALDS 

_M @ $3.00 per M (1M to 5M) 

_M @ $2.75 per M (over 5M)_ 

_M @ $2.50 per M (over 10M) 

MISCELLANEOUS 

_ Slide @ 15c each_1_ 

_ Mats @ 5c per Col- 

_ Cuts @ 20c per Col_ 

_Press Books Gratis- 

(These Prices Apply to U. S. Only) 

TOTAL 

-1 Sheets @ 15c each (1 to 50)_ 

- @ 13c each (51 to 100) 

- @ 11c each (over 100) 

- 3 Sheets @ 40c each (1 to 10)_ 

- @ 36c each (11 to 25) _ 

- @ 33c each (26 to 50) „ 

- @ 30c each (51 to 100) 

-- 6 Sheets @ 75c each (1 to 10) __ 

_ @ 70c each (11 to 25).. 

- @ 60c each (26 to 50) _ 

-24 Sheets @ 2.00 each (1 to 25) ~ 

_ @ 1.75 each (over 25).. 

PHOTOS 

Set 11x14s @ 75c per set 
(8 in set—Colored) 

Set 22x28s @ 80c per set. 
(2 in set—Colored) 

Stills 8x10—10c each_ 

Colored 11 x 14’s 

L o hhj D isplay§ 
GOODEEN«\i«H for BARNUM! 
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P05TER 
CUTOUT! 

CASH AWARDS FOR MOST 

CLEVER USE OF POSTERS 

Here’s a poster cutout adapted to a window display of electric refrigerators. There 

are an unlimited number of ways of using posters in ballyhoo and exploitation generally. 

Posters pay dividends at the box-office—and here’s a chance to make them pay money 

to you personally. 

Send a photo of a window, a ballyhoo stunt, a display—in which a poster or poster 

cutout from the set on “The Mighty Barnum’’ is used to The Exploitation Department of 

United Artists Corporation, 729 Seventh Avenue, New York City. 

Write your name, theatre, city and state on the reverse side. That’s all that is needed 

to qualify you for a prize of $15, $10 or $5 to be given before April 1, 1935, for the 

three best adaptations of posters on “The Mighty Barnum.” 

All photos submitted become the property of United Artists. Winners will be mailed 

checks immediately upon decision of judges. Get busy, see how good a “Barnum” you are! 
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MIGHTY BARNUM' 
CAPITOL THEATRE 

THE modern convenience 
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Scanned from the United Artists collection at the Wisconsin 

Center for Film and Theater Research. 

Digitization and post-production completed in the University 

of Wisconsin-Madison's Department of Communication Arts, 

with funding from the Mary Pickford Foundation. 

www.marypickford.org 
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